+ 


= J, E 


ब Д 


BILLBOARD 


ADVERTISING — 


N 


BILLBOARD ADVEBZISING:texthe OMelal-Organ of the SHOW PRINTERS’ ASSOCIATION.” - 


Ie 
ы Arabe ENE ago, "n UU आओ сю 
Оха M атата W हि soliettét for 
77771 bret Gig mu ааа, 
== i M; M. ор ао, 
4 ові 15 inal loon Andans En P; 
Pes ме, ORS Ins DOT FoR | ne 
BE Rh Rl SSRN | Lima, omm тор 90000727 разон. 
Sas लीक аай Kina Boe * | Шан, Obie, Bop, 20,000, uniri. |. marten d Wenn FÊ 
Dela: Balas. Werk proesatir 4: tir som;  - МЫ 


ware, 
G.D MeGzlfe, City BIN P. utor, Distributor. Manenéetor, N. M. Frank E. К 2 
Dr nier, Сну 5 Poster and | UL ШЫ 447६० te Ш 
Sad Ohio HE. Tyner | Bowling Oreen, Re 
Springfield, Омо. H: H, 

Шеше Cit “йе, | шор ८७०४० pete Suse РЭ. М 


MEAT N. J., Вор. 18,000 Display Advertisiog. -T0 BENT: 


les, Cit Bill gia E 
nd cr Mri 
(दिल, II Posting to Pallad 


Chas; Ponz & С x А 
108 Б. Mth st... Fnrnlab ай binds of 
Air Акаси ‘Faire, Feten, te 


Opa of Every Description 


Hannes, 


10 ARR siw dooh,- 
EAS risit ы, түн 
Western ВШ Posting 7o» Sia Antonio, Texas. 406 2h “= ЫЫЫ | 
Sak Lake Cy, Utah, tj st} The Ому с Comedy Attraction for 
7 em 4005, ED a= mr PAPE s Тапу Farmer 
Bates etn ‘Tes ving, ovas “a, dep өр аам ла c о Donnan 
EXAM созш, > К [mo ЕА oe ОАЕ Cumhrriend. ind. Chas 
Госа, N. bati: ti pn E eun Distributing (netter is Marion. 
iis зан Poster and:Distrtbater | Vietorle, Britich Col. Pop. 20. у Hippodrom. сма. 
Dh ы ыы ann | Унда, АРЬЕ ор, [ке СА ы Marlostto, Wis, Menominee, Mich, 
Я - mining. Pop. 
тае, ro o c" Nr d Bistiniteer i shelled е 


" pop, 15,00 
yes. h IAMIERON. Munager 
कब जे DISS tk tr | Tauronee, Has, Pop. 18-000, 


БА е 
ачк шеру end арагы. A. M. Роб: City Bilt Porter and Distributor 
Fort, Kas: Pop, 14.000, a). Meridian, Miss. Pop. 15,00: 
X raich, сиу Bilt Postes, Lu “FL. р. Moner, City шїп Foster & Dinributer 
Spiadsamptesdlreioaced. O 
LL EET ant dort, Karek, ox vers uix]. 


етв 
Му and Integra 
d 


"mee Ky. G. Н. Ottiog & Sony 
АНЕ ТЧ 
Boonvilis, N. Y, Wm, Comstock, TS 


Miss, 


+. &. RATION, Сови th, 


Os wad controls all boards. 


Е] 
Len Pose Bean neon IM Rodway, $ 


Richmond Hill, L, Т. 
ази disiribnted bnnestiy in Qneonn 
нуу L Bn 


Boston. Mass, 1000 Washtngton 41, 


Prescott, Oisiributm niad 
шайт: advertisers wri 117 ne 


tivo 10.00! 
State ela 
рз ы 


Г EX UC this city, bagriga 
Sloax Сиу, Iowa, pop.’ a 
Fosters, 


E ester. бит Bi mE n 
БО etus co oma SO of 


BT AD. WRITERS, 


Ist»Ibntor and Тегей, Wa do 
ail Kinds of ий шагатлан work 
тегше 


T 
Er M ERES 
Pavers. cel, Go a i 
हि I, Cep ШОШ 


उ 
Ads that will make н оше, basinean 
grow £ кено Maln Bt, 


1 Lon neh 


Sem. ج‎ 
P аге. City r Manager 
New Opara onas. 
* | Valparaiso, Indi 
Distributlog'in forter po: J. H. MeGUL 


Matawan, Mon; b CO N. J. 
ting Agepe, 
St/Char! 


Lexington, 
Bary Er? Wiegand эш Fostere and 


eo FE ы ws 25 F. Grama & Co, dvertieing 01906: 
fr Pp a eee ‘Brooklyn, N. V. 
af Kor peser sow Gi ee 2 лаба Advert 
EDU nOLEr, alt Forter, юте ali ра tad pees sare CEDERE 
29 FEET paia 
loti 


"rosis emi ronem ona Du |... Майа You Subscribed for 


BILLBOARD ` ADVERTISING? 
Geta an AUTOGRAPH PLATE FREF- 


Тай ug, James Ln MTI, EB Bron 
नी 1100 ville, 


Carbondale, Pa, n ns Pa. 
Carbondale Ui 


Caldw, 


iin Do №. Н HORNER, Clty ЫШ Poster. {| лм 
Memphis, To т 
ROI Mn pontar aaa ome, | वि араараа Gon К, 

Шалта. Oshkosh, Wis Раша, FE ^ —— — — Rea P лара Mo. pop ios o оме 

po age, Mo. рор. 10,090. 


Т КОДАТ x 
E: OIL TNT 
Eri теты 


tka, Fi. _ 
„ЖО Nngest; 801 Porter and Distributor 


trea 10277 Curiis mi ros. а 
lai T em feo | пешо 
‘ow Eu Shelhyville, Ind. T.F. Chafso а бов | orienta rons m z 
poder G SE Ubi эш yen brenner, 113 Vine, Cinaluuati ho тог бза Er rz ҮК АКЕ 


BILLBOARD AOVERTISING Is the Official Organ of the Associated Bill Posters’ Association, 


A Мохтну Resume Or Au Tuar 15 NEW, BRIGHT AND INTERESTING ON THE BOARDS. 


Vor. IV, No. 4. 


CINCINNATI, NOVEMBER r, 1895. p 


kn 


IGE ५७ CENTS 
5 YEAR, ३.०० 


BILL BOARD ADVERTISING. 


‘The popularity of büt board advertising 
to-day is the wonder of' the times; it is 
sought after by houses long estallished 
and, not the leas, by thom ‘who are just 
bunching into the business world, Dur 
correspondence from all over thn country 
furnishes universal especially from 
the larger cities, that the business is on 
the boom and that the larger bill posting 
firms are crowded for space. With us, in 
the Metropolis, thus has been the prevail. 
зар rule for the past three or four years, 
except, of course, during the dull season 
of tha business in July and August of each 
year, 

‘The circas anil show people have for 
many years depended largely on bill 
board advertising for their publicity, yeat 
their very existence, and it ts only within 
the past few year thet the larger, come 
mercial firma have adopted display adver- 
tising as а medium, and how wall this bae. 
paid Шеш we are unable to asy, hat the 
factsof thelr repeated orders, with increase 
of time and space, is Indicative that the 
bill posting done In larger cities, with 
strong lithograph postera, esust have 
yielded them handsomely, 

Absolute service is guaranteed by us to 
all advertisers ; lists of open locations are 
furnuhed iu ndyance and contracts are 
fully carriad out in every instance, renewal 
Paper being furnished by tlieudvertiser to 
keep the showing complete, ‘The posting « 
of years ago, such аз snipes, X and м 
sheets, etc, ete., posted as chance aught 
offer, on such places as boxes, barrels, 
‘bnck piles, and every conceivable place 
in tha larger cities, bas been largely dons 
way with, though wa see no reason why 
atine of thia fly posting, as we term it, 
should not always prove beneficial when 
Properly amd thoroughly done, Experi- 
‘ence kas tunght no that the only way to 
secure and hold n show on outside or бу 
posting is to we large quantities of such 
Posting by the week, and keep it continu- 
ally before tlie publie, on avenues, drives, 
principal croas-towa streets, ferry ew- 
trances, dceks and. the thousand-and-one 
places where such small, or fly posting, 
can be used, but, of course, this tine of 
Posting cannot be fisted or guaranteed, 
И ıa om the large lithograph posters 
that the sivertiscr gets m gearantee of 


service, 

Display advertising la tha most natural 
medine of publicity In existence. Long 
afore newspapers nud other periodicala 
were in circulation It was the ancient cus- 
tom to engrave, letter, write and post in 
Public places all wotices to engage the at- 
tention of the public to the various auction 


sales, legal notices, etc., etc. The first 
authenticated record we have of dis. 
ploy advertising in the wey of posting and 
signs done under contract was In tha year 
3365 In London, England. At that time 
the tuwe crier, a man by the name of Col- 
tingwood, was engaged by the town coun: 
cll to travel through the byways and high- 
ways of the town ringing nbell and crying 
out auction sales, lost children, court 
notices, etc., etc., until the demands 

hia servicos became wo great thet he was 
0030९ to remember atl the various notices 


posted and tacked thereon Tf our ancient 
friend, Mr, Collingwood, was to return to 
earth ngain and visit tha masy poster and 
printing establishments in tha Metropolis, 
Boston, Philadelphia, Baltimore, Cincin 
nati, Detroit, Cleveland and Bufalo and 
witness the mammoth presses, running 
day and night, ten monthe out of each 
year, turning out posters by the millions 
in various colors and deagus, running 
from one press to another, and thence 
Dyer hot tus finally nish in 

ушш} colors, advertising атор &yery- 

; 


Clarence E, Runey. 


he was required to ery out, and be con- 
ceived the idea of erecting m bulletin and 
billboard stand, which ha did, and leased 
from the owner of some vacant lots situa- 
ted opposite the town ball, with the privil- 
lege of erecting avd maintaining a bulletin 
board, and then commenced to write and 
engrave, post and paint such notices ashe 
had been accustomed to cry ont in the 
streets, After that the publie of Loudon 
were accustomed to congregate from time 
to time dung the day iu frout of the bul- 
Леа board and read the various notices 


thing under the sun, and than takê a trip 
through the Metropolis and soburban ter- 
ritory and sec tha hinndreds of large pro- 
tected bill boards built of solid iron on 
roofa of nearty every low building, on the 
lines of tha various "L' roads, and the 
thousands of protected bili and bulletin 
boards, from 10 to 30 feet high and (rem 
25 to зоо feet long, erected on vacant lots 
in all the avenues, principal cross-towu 
streets, boulevards, drives, antrances to 
parks, etc, etc., throughout the city, be 
would surely be well satisfied with hishum- 


‘We beginning, and hail with pride the 
progress which has been made during ths 
absence, The chow people take great 
care sand give closer ettention to their 
poster printing than is the custom with 
our commercial men, The showman geta 
designa from the various Lithograph estab- 
lishments of the country in the wey of 
sketches, drawa to n scale, and use one- 
sheet, three-aheetsand stands, The stands 
usually from 2334 feet long by то 
feet high ९९७६ and 36 feet long by rn feet 
high, The litbographer'a artist visits the 
theatra where the play is being tehtarsed; 
sketches of tha various scenes arc worked. 
np into form and reproduced in largt and 
amall posters, Ману of our commrerelal 
advertisers take quite as nuch time aud 
trouble in arranging their printing, but 
the matonty do not; we only wish that 
they wonld do oo, and whenever euch com- 
mercial advertiser takes the same care and 
attention that the showman does the 
results are alwaya beneficial aud astiafac- 
tory. As a rule when commercia] adver- 
tisers secure the advice of any of the tead- 
ing bill posting firms or printing establish 
menta of this country about their posters 
the resulta in tha way of bill board display 
advertising are sure to be satisfactory, 
‘The great trouble wa have in most instans 
сев with ordera from commercial firms is 
that they first place their order with any 
printer they happen to know and send a 
six-dollar-a-week clerk to interview the 


with failure from the start, and forever 
after are sars an the bill poster—thin! 

they have been robbed. "There is m right 
way to do everything, and tha right way 


any other large city, іа to pay n visit to 
the principe! bill posting firms or send for 
their represent explaining your 
fully ; amount of money to be ex- 
panded: time contract is to run and the 
territory, cither in the city or country, to 
ha covered, and In this way the advertiser 
gets all the facts aud ioformation as to 
size of posters used, and what will make 
the largest and best. display forthe money 
to be invested, and then secure n special 
ттїїпү on the bill posting firms wha fur- 
nish sketches, designs, etc., and take the 
same business precaution you would if you 
жеге to open а credit account with eny 
new business firm, to whom you had to 
intrust a line of goods for the same amount 
of money you to invest on the; 
posting contract, In this way the adver- 

tiser 15 always оп the safe side. 
[vertısıng agencies who wake 
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it their business tocontract for ЫП posting 
and advertising—some are good and some 
аге had; just the seme as in any other line 
nf business. We only know of a very few 
such firms im this country whn are worthy 


broker would do. ‘There аге many others 
(we know most of them), and as a rule 
they are out for what they term "the 
dust," and in securing the advertiser's 
"dust," they invariably "kill the goose 
that lays the golden egg," while if euch. 
advertisers were to get started right they 
would be sure to meet with success from 
the start. 

It costs the public nothing to view the 
display advertising in the Metropolis or 
any other city ; no newspapers, magazines. 
or other periodicals to buy; mu nickel-in- 
theslot or car fares required. Io it a 
wonder that bill board advertising i 30 
popular; is it strange thet it is creating 

widespread comment, and can you 
wonder that it is being adopted by many 
of our foremost merchants the world over? 

We are firm believers in all legitimate 


fourth the "I" and 
they are all good mediums, and when 
used jointly one helps the other, and satis- 


tiser; they are failures from the start, 
and we cannot call to mind one single 


good faith cack tothe other, This insures 
the advertiser getting satisfactory service 
nt a universal cast for the dame, which 
costis made as modern and fair as bill 


PICTURES IN ADVERTISING. 
By Joel Benton, 


pictures accessible for all purposes, ntili- 
tarian and decorative, The cheap teo- 
cent magazine owes an overwhelming part 
of its attractiveness to the illustrations, 
which only a few years since would have 
been unattainable; or if their equivalent 
жэл procured, too costly to be considered, 

Itis quite evident, too, that we hare not 
got to the eud of this developement, 
"There are other ways which will be sson 
found out, and other effects than those 
produced by the so-called “process style 
mwt yet appear. But we have also left 
in desuetude some fashions too good to 
раза out of existence. ‘There is the old 


Bewick fashion, still intensely interesting 
which makes the surviving books that 
contain the Remick cuts, in exellence, 
much-sought after—to say nothing of the 
silhouette and the mezzotint, the last of 
which figured with admirable art quahty 
in the old "Annuals" that addressed the 
public between every Christmas aud New 
Years. 

So good were some of these pictures 
that any survivor of the time when they 
жеге dominant need not blush for them, 
orbe ashamed to have. there compared 
with our best specimens of contemporary 
periodical art, 

Inconzdermg the appheshon of pic- 
tures, however, to utilitarian and especial- 
ly 40 advertising purposes, it must be re- 
membered that we have got to work with 
the machinery of rapid prinbmg, spplied 
to large editions Even our best maga- 
zines do not treat us to etchings, because 
‘the cast of them makes their magazine 
use impracticable. One conid be inserted 


FRONTISPIECE, 


Our irat page this month is ornamented with sn 
exceedingly pood likenessof Mr W Н, Steinbren 
ner, the balling general agent of the Interna 
tioual Association of Distributors, and manager 
of Steiubrenuer's Queen City Distritetlug Ser 
Mice. He was bom April 19, 15:5. at Fort Wayne 
Iod and les ३9% the trade of cabinet maker 
This avocation be pursued ot various times in 
Chicago, Cleveland, Dayton, O, Marlette, O., 
amd Kansas City, hos entered The advertising 
business seme three years since. His lultal 
reulure was made in Cincinnati оп which occa 
sioz he bowdied а large contract lur the Blech 
Bros, of Wheeling W Va. The werk praved 
congenial, and recoguizing the possibilities of 
the uenti he decided to devote nis entice 
fime and attention t» it, Ме hos madeu moat 

mounced success e Tue great success 
of the tuterxatious] Association nl Distributars, 
is due to his efforts in no small measure. 


NOTICE. 

Members of the International Association af 
Dutritutorsal North America will take notice 
that the office of secretary end trescarer, 
been removed from @raudy Statloo, Ve. aud ia 


in , Vicksbi Miss. 


Billboard 
‘That was coveres by siz шеп st Car No. 1, 


по doubt, but T belicvenoue ever has been. 
Tf en advertiser, with much money to 
spend, shonld wish to do asit might prove 
hit. He could possibly bear the expense 
of this, or of the now little known and 
mostly forgotten mezotint, if he should 
fish out some discoverable old plate, and 
affix thereto his saponsceous or medicinal 


legend. 

There i» too little use among usasyetof 
the inserted red, groen or orange leaf in 
the advertising pages of опг magazines, as 
the Buglish publisher does this. А leaf 


photo 
gravure, would make a striking iliustr- 
tion All eyes would see it and see it to 
admire. Illustrations, like Flaxman's 
onthnes in behalf of Dante, and the dark 
silhouette, ought to be made easily avail- 
able, For our present rage ou pages and 
posters—not marked by the "divine afia- 
tus,” but by tha divine fatness, £I. may 


"When we get over its domination, we 
shall turn to heiter things, if not to some 
phases of old art renewed. For pictures 
are not merely for children. They touch 
а welcome from mature minds. In the 
reading matter it iz not always they that 
are adjuncts to the text; it i the text, 
very often, thet i framed to support the 


«f the Walter L. Main Show In 56 miantes. 


the future, all communications intended for thal 
office ahoxid be addressed to Thomaa К, Dur- 
тотам, secretary and treasurer, New No, Bri Vine. 


North america in this city on January £ aad 9, 
3656 эїшгш}@ wot escape the attention of members, 
For it ia very necessary, that every member who 
possibly ean, should attend Iu pereon. 
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KEEP UP TO DATE. 


RUBUER STAMPS A NECESSITY IN EVERY 
ILL POSTER'S OFFICE. 


Complaint reaches аз from various di- 
rectiona that commercial suvertisers fre- 
quently receive from kill posters, ists of 
locations where their posters have been 
put up, which contain neither the name 
сё the place, the name of the bill poster, 
nor the date of the posting. These lista 
are geverally handed over to salesmen, 
clerks, and others to attead to, and if an 
advertiser is posting a number of cities at 
the same time, it often compels some опе 
to guess as to what cities they come from, 
ete,, thus making errors easy and confu- 
sion sure. Ta ЫШ posters wha do mot 
have a printed headiug we would suggest 
а plain rubber atamp, about 3 inches long, 
with copy similar to биз: x 

C.D HAMMOND & CO, 
Prrrsnunc, Pa 
Date of Posting, sae 389 

‘These rubber stamps сап be readily ob- 
tained at а cost of about дос. to gae each 
{тэги any stamp waker, and will be found 
useful in many ways. Every progressive 
bilt poster should see that his office is pro- 
vided with one at once. 


HERE'S ENTERPRISE. 


0000 SERVICE 15 PROFITABLE TO THE 
BILL POSTER. 


Mr Al Bryan, of Cleveland, 1а to be 
congratolatel for having handled the 
handsome 2y-sheet billa of the Franco- 
American Food Co эп such а manner as 
te elicit the unqualified praise of Mr 
Rianfot, the advertising manager, who 
has istely Inspected the work What is 
more to the point, Mr Bardot doublad up 
his eatıre Cleveland billing as а result of 
the satisfactory work that he found, As 
this bilhug runs for a noteber of mouths, 
Mr. Bryan's profits will be largely ene 
henced, and the substantial acknowledge- 
ment that he has received for the special 
atteation that he gave te this work will 
abendautly repay bum for the effort, 

Mr. Brardot bas systematically inspected 
every stand thet has been put out in the 
leading cities, and spola very favorably of 
the showing in Detroit, Boston, Provi- 
dence and other points, but 1s equally em- 
phatic in stating that there are а mumber 
of towns where the bill, posters seem to 
Jack enterprise, using dilapidated, uaeven, 
tumble-down fences, where new boards 
shoukt be built that will give eharacter to 
the advertiser and credit to the bill poster. 

As a whole the work which has been 
put oat through the O, J. Gude Co., of 
New York, has been very satisfactory It 
із quotad as a © model show" and ilins- 
trates the practical advantages of the hill 
board over the atreet car, шарлгіме, and 
Other methods of advertiung, both in 
polut of economy and ia the direct bene- 
fit to the advertiser. 

It is to be hoped that there will be many 
long-time mp pgs of equally ottractive 
paper to follow this most excellent lend, 


Sa 16 and 18 Mill Street, ROCHESTER, 


v. 


SLANDER. 

The disposition shown by bill posters 
aud distributers, located in the same 
places, to slander each other ia order to 
secure work, not only betrays a mean but. 
cowardly disposition, we don’t care who 
indulges ın the practice If a mam, be he 
a distributer or bill poster, who tudulges. 
in defaming him fellowman with the 
expectation that by such a course ha will 
gain an ascendancy over a competitor is 
sarely preparing for bis own downfall 
Every man за this bfe is entitled to ө cer- 
tain degree of consideration from others, 
and as long аз he msuntains In the com- 
munity in which he fives a fair reputation 
for industry and reliability, his efforts to 
каш a livelihood should command as 
mach respect from a competitor as from 
one of а different calhng, And simply for 
the reason thet a distributer is trying to 
Obtam a contract in an honest mannes, 
and is likely to succeed, is zo reason thet 
на should be subject to the assasetnation. 
‘of character from а competitor. No 
trade or calling ever lowered the 
engaged in it, bat it is not difficult for а 
man to degrade his calling, aud in our 
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CIRCULAR ADVERTISING. 

We recently received, with a request 
for criticiam, a circuler which a Western 
merchant is using for some purpose which. 
we cannot understand. It i» abont the 
size of a full growe circus poster, but not 
neatly so pretty, ‘The only wey in which 
а man could read it would be to spread it 
ош on the floor, get down on his hands 
and кисса, commence at the top and crawl 
backward over it. Of course, no one is 
going to all thet trouble, so it is safe to as- 
sume that mo оше will ever read at, A 
glance at it shows that it 1s a price list of 
everything a man needs in his journey 
from the cradle to the grave, and we pre- 
aume it laps over into the future state, 

This kind of curcalarzing isn't adver- 
Hsing: ita imbecility, No one reads 
such stuff, and we are surprised that зу 
many merchants keep it up. Smaller cir- 
culars, too, are spoiled by containing too 
much matter, and by being "cheap and 
nasty.” ‘The flimsy dodger thet is left m 
peoplele vestibules er mailed in anequally 
flimsy envelope with a ene cent stamp оп 
it, 15 read by people who have nothing in 
the world to do, wha simply want to lit 


Advance Car No, 1 of the Oreat Walter L. Main Show, 


opinion, there is no easier wey than by 
trying to blacken the character of а come 
petitor ın order to deprive him from 
securiug what 14 nght. These two call- 
ings have suffered enough from the 
ignorant prejudice of outsiders as well аз 
from the dishonesty of ” fakes,” without 
those wha are at present considered 
respectable, indulging in a practice thet 
15 neither brave nor judicious. 


COMPARISONS ARE DEPRESSING. 


А one-page advertisement in an issue 
of the Century magazine costs $500; in 
Harper's, $400 down to $300, A column 
ла the New York Herald for a year, costs 
$40,400, ‘This is a potater for some of our 
advertisers who pay $2, $3, or $4 for an ad. 
and think they are doing ar extensive and 
Tiberal amount af advertising 

‘Advertise in this paper, It is read in 
every chime The ad rates are very low, 
and it gets there every time. 


Dont forget to send ao advertisement 
for the big Christmas Number. The forms 
close November 28, 


time and don't care much about living 
themselves. Such people haven't any 
money to spend, and would buy beer with 
if they bad. 

‘There is a wey to advertise by circulars 
and we receive! circulars nearly every day 
which compel as to read them, whether 
же wish to or mot. 

In the first place, the poper and envel- 
opes used must be of the best and the din- 
play aud the press work must he tasteful 
and artstic, Аз a general thing only one 
article, or one class of articles, should be 
mantioned, and st should be described 
thoroughly and in the most striking wey 
possible, On tha envelope should he 
Printed some sentence or some picture 
which will excite the curiosity or the ad- 
mirahon of the recipient, and make hım 
anxious to see whats mside. А hundred 
than Eve hondred of the “cheap aud 
nasty" kind. Brains. 


Fair, Fuld and Farm, new ререт, a 
which, as ita mame im] йы is to 
Fairs, Stock and Farm Products, has made 

‘at Dallas, 


Ма appearance. 1६18 
Teria p 


Association. 5 


RIE BILL POSTING CO. 


EDW. A. STAHLBRODT, Manager. 


No. 10 North Park Row. ERIE, PA, 


Shall the Theatres Control the ВШ 
Boards? 


‘There has been some agitation going wn 
over the vering question, Shall the 
theatres comune to control the ЫШ 
boards? During the past week the ques- 
tion was discussed im an informal way. 
The object was to sound each manager 
privately, then to have a general meeting 
io take action om the question, Shall 
managers control the bill beards? ‘That 
indeed ia the question, and it will be the 
question acentury hence. The bill board 


permanent 

‘claimed these sigue are of more service; 
they are not affected by the weather, and 
ın the long run are cheaper, besides being 
more attractive. This may he so, but the 
fact remains it costa just as much to 
occupy the space as if the space was given 
отет to paper, Hill board advertising in 
New York isa science. It is the study of 
the bill posters who have thousends in- 
vested, and It is pretty safe io sey their 
sight will not be affected without a vigor- 
ous fight. Some time ago, and it is not 
so long ago either, managers thought 
favorably of giving up ЫШ board adver- 
tising, The moment the start was made 
the commercial interests took пр the 


was advertised, with the result the theatres 
fell ш the rear, and it took a vigorous 
turn to bring them about, Hoyt and Mc 
Kee started a paper fight by haying up а 
number of Dill boards along the Sixth 
Awenne elevated. They pay an anual 
rentai for them, and their value can never 
be estimated, except that they are the most. 
serviceable. The rent of a whole house is 
almost asked for some stands, which the 
bill posters pay, and they claim they are 
not getting rich, There is so mnch yeper 
to be pasted that there doesn't seem to be 
root enough for all of it Besides, more 
theatres have been added to New York 
and more are coming and esch wants а 


‘bus also a Harlem house, has puper alonge 
side of the Fifth Avenue and Broadwey 
Theatre. So ıt із seen how much about 
town the lithographs ро. There із no 
given territory and each competes with 
the other for desirable space. Managers 
to unite to conduct the bill board posting 
themsel be confront 


сап do is to let the matter drop. 
are а well organured set They do 
therr work well and deserve to be eu 


в 
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Service--Good and Bad. 


nextly posted around the country, for the 
Franco-American Food Co. 

"This firm, up tolact уем, were strong. 
Believers in magazine and newspaper 
advertising, but were led to make an ex- 
periment їн the City of New York, with 
‘such favorable results, as to to lead them 
to increase ther appropriation many times 
aver, and include many other cities io 
their list. 

‘The peperis put out фа moct cases for 
six, sever amd eight months time, and 
where it receives the right care and atten- 


was sent to New York, for the special 
purpose of interviewing the firm, relative 
to their experience ia thes method of pub- 
Нону, as against the stereotyped magarine 


Soups. 

Mr. Biardot is the som of the founder ot 
the house, and although quite а youog man 
new to the bill posting business, evinced 
sach a practical knowledge of the subject, 
that if the fraternity at large conld ошу 


do not want your views for the public; 
we want them for the benefit ef the bill 
poster. Our paper goes principally to 
bill posters and atvecticers. Won't you 
tell as what led you into such extensive 
bill posting, and why you prefer it to 
other methods?” 

“Well, that is hard to say. We have 
always feit thet, whilc the magazines and 
the newspapers produced a given amonnt 
of result, that with our limited appropria- 
tion we were almost last among the sume 
of other edvertisers, especially with the 
constant increase of rates, end we had 
‘been for several years on the lookout for 
some effective medium through which we 
could forcibly individualime our article, 
and which would sot be mere expensive 
than the limited margin an a high-priced 
soup ретше" 


E About two years agolwe commenced to 
paint large ngus om the Brooklyn 


all bill posters, but of the majority. 
There ате some bright exceptrom." 

Та this last trip from which we have 
just returned we want to extend the meed 
of praise first to Mr. Ames, of Providence 
wha, as far ааа bill poster cain he, is really 
and блду en artiet. His boards ere a joy 
to look upon, Wa have given hum an 
open order to post our billsem every stand 
he now kes and on every new stand ba 
етесіз that he thinks suitable for our busi- 
mess. Everyone of his boards isas true aa 
a plumb line. He uses all tongued and 
grooved lumber. ‘There is not a crack in 
bis paper and he uses splendid taste in 
making up a bill board of the different 
paper that ha has om hand, so that the 


background 
fy and a taste displayed that is aa refresh- 
ing as wovel, In а conversation with Mr, 
Ames we found him au enthusiast ou iis 
business, he is very watchful of all detail, 
and is coustantly driving eround the city, 
seeing that his paper is put up properly 
by ine men. Fe has given great care and 
study to getting a proper paste that while. 
st will hold the bills firmly to the boards, 
unlike that made from lye, does sot 
smear the ontside of the paper зо aè te 
‘mer sis appearance. We went out of 
the city of. Providence with oniy our 
zegret—that Mr Ames fd not have 
twice as many boarda, and that! it was 
not among the things to be expected that 
we should find other bill posters tike 
him. 

"The nearest we came to it wae with 
Messrs. Bryan & Co., of Cleveland, They 
эте also deserving of grest They 
heve a magnificent iot of bill boards. The 


they wish to or not. The boards are very 
well bailt, all tongued and grooved lum- 
Ver used. The paper is handled with 
great care. The boards are not, as a 


mule, as long, and the work is of a more 
scattermg nature than what we saw posted 
in Providence." 

‘There w not that truly artistic look that 
Mr Ames excels in prodneing, het for all- 
round service and possibilty of covering 
the town thoroughly, we think we са safe- 
Ту say that of all the cities we have visited. 
Cleveland fills the bill most completely. 
Wa doubled our onder for that city. 

“And now, really, we do not think we 
should say anything further. In speak- 
ing of anything, we like to mention those 
лира worthy of praise and try to forget 
the had things.” 

“But, my dear Mr. Biardot, do you meau 
to say that the cities of Providence and 
Cleveland are the only oues that you can 
say а tondly word for in connectiom with 
bill posting?" 

“On, по, New York City is unquee 
tionsbly, the best ЫП posting city in 
Amenca, Here they bave the business 
down to a basis and give a 
service as positive asthe ticking of a clock. 
Messi. Van Beuren & Со, Munson and 
Reagan & Clark, in thar endeavors to 
anmhilate one another the past 
‘two years, instead of following the old- 
fashioned method of pulling down each- 
other's boards, adopted the up-to-date idea. 


other. Result, we bave had during the 
last two years а ЫП posting service in New 
‘York that is unparalleled ın the history of 
this method of publicity, 
did more to awaken our interest in the 
possibilities of this method of advertising 
than any sermon that could ba preached 
in из favor by the most eloqueut canvas- 
ser that ever called to solicit our business," 

"But the conntry at large, onteide of 
New York, hes been a dissppointment. 
Опе interest was heightened by the mag- 
wificent display we received ia thie city, 
but when we went elsewhere all was choas 
and confusion. That is the reason we are 
so glad to note the splendid service m 
Cleveland and Providence Of the other 
dives that were vinted,—Bostou for m- 
stance, we bave a very fair show, hot had 
hard work to secure it Mr. Gude visited. 
the city personally and made a selection 
of beards from Donnelly thet were the best 
locations im the city. Well, they were 
коой, and whilst we had a good bill post- 
ing show for the city, Boston has not de- 
veloped sts full possibilttues до that direc- 
Чоп. The boards are put up ina very 
careless manner, large cracks m many of 
them and very few of them capped off А 
handsome twenty-four-shect stand looks 
Immediately after its billing aa though ıt 
had been up for two months in very stormy 
weather. A few of the boards, and a very 
few only, out of the number of stands that 
we had, were posted in a menner that at 
all compared with the servie in New 
York, Cleveland and Providence. Wa 
talked to Mr Donnelly abont this matter 
and be promised to stir his boys пр. Wa 
do not blame Mr. Donnelly १७ шс aa the 
commercial and the theatncal people of 
the city of Boston, who are apparently 
contented with а second class service. We 
do want to вау, however, that our paper 
was treated as well as anybody's, if not a 
litte better. Our reflection is simply on 
the lower standard of service in that city 
where оле would naturally look for some- 


thing very high-class," 
‘We found the same fault in Buffalo, 


only Is а greater degree. Wa hada very 
pleasant interview with Mr. Filbrick, of 


courteous, kindly gentleman, who did all 
in his power to make our stay Inthe city 
pleasant ; but be would bave made It much 
more agreeable 1f be bad had his boards 
in proper thepe. Our paper bad the best 
possible showing that the town permitted. 
Some of the stands were in very good 
‘locations, bat, oh, the boards ! the boards ! 
Some only eight and nine feet high; none 
of them capped off, paper trailing om the 
ground and lapping over the tops. Many 
boards bulging 15 and bulging out, so that 
# you run your eye down the stand, it 
looked Bka the front rank in an awkward 
squad, and st gave the whole ball posting 
of the city a "down in the heel” disrepu- 
table look. Buffalo is a nice city with a 
class of people who, asa rule, should be 
geod castomers for а high-class article 
like our Soupe. Wa would liked to bave 
doubled our billing there, but today we 
are debating whether it wonld not be ad- 
visable to order the whole show down, for 
the simple reason that we believe a poorly 
posted bill is worse and does more hanit 
to ап advertiser than on bill at all." 


tiser umet have ia order thet ba be induced. 
to renew his contracts, They have gota 
good plant and splendid locations, but 
they niet brace up all along the line." 


there, but to look over the town 


cover the city on the bill boards because 
of an estire lack of any good stands ош the 
principal thoroughfares. ‘The boards that 
are up are well built, The paper is io 
good condition, but аз they are mostly сп 
side streets, they would be of on vals to 
pus 

"In Detroit we found everything in 
guod shape. Thet town we thonght stood 
next to Cleveland and Providence in set- 
vice. The boards were well located, 
properly posted, and we increased the al- 
Jetment."" 


“But, Mr. Reporter, don’t you think 
we have said enough on this subject now? 
Thet nar first thought was correct; thet 
we had very Little to asy that would be of 
interest to іП posters or the public?" 

"No, 3 don't agree with your thought 
at all, Mr. Thardet. I believe that the 
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tradi Їййкгене4, and sf you have visited 
awparther cities; 3 would like to have your 
opin. I think thet the ЫП 
Sd Tike G haee its Ut tg Soe of 
business man who bas given out 
contracts for this work з= whet the trade 
at large wanta” 5 
Sowell] hope thet the people whom we 
had to criticise, adversely will pot 
beve aby hard 
giving уба oot honest 
subjeet, gud we have зо great a faith in the 
er bes of this method of advertising, 
that, we feel and know that if the bill post 
ers will only stir themselves and imprave, 
theig service, they can greatly increase 
their business” 

"We were very mnch dissappamied in 
the city of St. Louis. Mr. Gude had told 
as tat that town was the greatest bill 
posting town їп America. ‘That the re- 
walt of the fight between R. J. Gunning 
Co., aud the Cottrell Mill Posting Co., 
had been to establish a plant thet was the 
envy of all other-bill posters throughout 
the conntry. Well, the plant is there 
but very much ren down; likewise the 
service; the paper was poorly posted, 
тате of 1t placed on side streets, and the 
whole show had been pat up in what ap- 
peared to bea -alap-bang’ sty}e, “of simply 
getting the paper up, without a sin- 
gle thought ws tp the interest of the 
adverhser or endeavor to heag the paper 
on the boards, so that one bill would kelp 
out the other and thereby benefit all the 
aGvertsers, The system overgrown. The 

machine undersized. ‘The head 
evidently ont of a Мне, . Tiss may 

‘be the fault of too much business. Our 
friend Солина wants to take alittle time 
from his many other enterprises and jump 
inte St. Louts siid give the boys a shaking: 
mp. Wedecmase our output in St. 

“Chicago, we found а verv hard city td 
post properly, There are а number of 
stands well located, but the lumber uot 
being teugued and grooved, there are of 
necessity a gteat many cracks in the 

through which the prurie winds 
whistle а merry tune, which means torn 
per every time, The sevice, outside of 
the fact that the building of the boards 
needed improving was very satisfactory. 
‘Mr, Campbell blanke in the paper m a 
wey thet is very creditable. He, seemed 


to take an earnest interest in putting our 
Paper in the places where the show would 
do us the most good, and unquestionably 
didal in his power to give.as an effective 
service But noman, no matter how good 


hoods, For these we hod to depend to a 
great extent on the R» J. Guuuing Co, 
aud we could not but commend the wisdom. 
of Mr Gude за splitting our appropriation 
for that esty and putting a good portion 
of st on the balletiu boards iu these hgh- 
class locations. Of course, these bulletins 
are much more expensive than bill posting 
мз we ouly use them where we cannot get 
коой bill posting stands, But nome can 
ignore Mr. Gunniug's bullets if he 
westa to cover the спу of Cincago thor- 
озрМу- for oatside display with a high- 
lass article. The chewing gum und cheap 


tobacco, the bill posters car haudie very ^^ 


satisfactGrlty, but thera are certain” эг 
tions of the city where'a bili board “would 
tot be allowed, het a painted sigh is per- 
mitted. कि 
“T find another seriaur Handicap to dut- 
side work in Chicago. The city covenrg 
such on immense area, with’ lots of nn- 
‘bask space, offers a many 
fer bill posting, fence and wall painting, 
that the whole town 18 one immense bulfe- 
tiu board, so that an advertiser, to be "in 
it" bas to spend more in proportion to 
population than he would have to other- 
‘wise, because, unless he hasa tremendous 
big show, Ше is lost im the crowd." 
“Washington, as you know, is a beauti- 


‘A LESSON IN ADVERTISING. 


Ulver Ву ж Mafchant In the Sacramento 
1 7 (abt 


Every business man can become success- 
ful by aüvernsmg. It never yet 


faded an experienced muster. Given a 
merchant who keeps imr goods at fair 
misrepresents 


treats 
spate їп a bright newspaper of approved 
circulation, and who has the knowledge 
and experience to use thet space, 
is nothing thot cau prevent him increas- 
ing his business up te the poonble mit 
imposed by territoria? conditions, 

‘The Bee a uumber of years ago sent to 
ome hundred local advertisers for two 


ful city, amd its bill boards are kept im* years, one of the best periodical publica- 


very коой condition. The oriy fault thet 
we have to Gud with that city is that ‘Mr. 


very 

“Philadelphia, I found to be somewhat 
Jîke Chicago. А munber of good spaces, 
‘bat the boards only fairly good, and the 
Peper only fairly posted. We mnst cay 
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that Mr. Robinson gave us a very good 
selection of locations, but their service 
while better then the average, has not 
reached the hugh standamd of Cleveland 
and Providence ** 

HOF Pittsburg, we tink the less we say 
the better Suffice xt thet we telegraphed 
Mr Gude the day after wearrived to order 
our showmg discontinued, and have simply 
put а black matk agaiyst that су.” 

"Now, Mr Reporter, ywe will heve to 
excuse us from saying wything further. 
While you say we have sot bored you, we 
are afraid we may bore your readers, and 
we only want to add this one thought— 
that everything we have said bas been 
spoken iu the friendliest end kindest 
эйе” 

"We went to reiterate eur faith Th thie 
method of publicity, and we would like 
to sce BILLIARD ADVERTISING Weep on 
doing the good work nf instructing’ the 
Dill posters that the best way For theni. to 
better ther business छ to better their 
sefince.”” ^ 

We can som it all upin thee words! 


tions on practical advertising, and since 
then hes published at intervals, several 


fave ju so doing. It hoped to so educate 
the Sacramento advertisers in the matter 
of scientific advertising that they would 
Jearn to fill their advertising space ws aa 


to bring them the most returus. With 
the value of advertising thus demon- 
strated to them, ther use of advertising 
space in the Bee would increase amd be 
аа much to be rehed on m dull times as 
in prosperous seasons, The Hee sapphes 
communication with nearly every home 
du Sacramento; it wanted the merchants 
to do the rest. 

Yam a firm believer in advertising. 
‘The advertisement we are running 
the Evemng Bee pays us a hundred-fotd. 
Even you newspaper шеп cannot conceive 
of the large amount of husines: that is 
directed to our storethrongh that advertise- 
ment of ours. ‘The secret of our success 
is the manner in winch we use advertising 

space. 

Advertising pays; but very few men 
know how to advertsie us thet it will pay. 
А great deal of money is wasted it public 
eeuouncements which bedag mo return, 
direct or indirect, bat the merchant who, 


Jf I were proprietor of a newspaper, T 
would send а copy ofa publication devoted 
to advertiang to my advertisers for onc 
year. I would do this in order to educate 
them up to how фо advertise julficionsly 
and effectively. If an ад іа notattractive 
itis net gving to catch the eye of all. An 
ad. thet is left inthe paper from mouth 
to month and year to year, without a 
change of type or reading matter, loses all 
its effectiveness, 

The ad. of a wideawake merchant 
changes us rapidly us styles do, with 
every new article thst he gets га stock; 
and then it must be newsy. The reader 
waust be educated to look at your ad. far . 
styles and prices, It is very casy tomake 
your ad. readable, and once the people 
get to looking fee it every day, then suc- 
cess in business is assured, 

T know lots of people who look for our 
ad. every day. That jx the reason we 
change it every dey, and alweys give 


othen day. 


, бату Stopps’ Swell Wagon, 


wagon shown in the above cut, whick is a 
perfect marvel of iugenions devices and 
conveniences. 


SNIPES aight be appropriately cow- 
pared to small arms, onesheet posters to 
gitlings, three-shects to rapid fire machine 
guus, und stands to great guns. 
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2 Weregretexceedingly that lack of space 
prevents our printing all of the many jet" 
tera received from our resders bearing 
троп the attutade that we bave assumed 
in the matter of that feature of the Asso- 


reflecting = it does, the varios opinions 
of many members of the craft im different 
portions of the country. Not a few sur- 
prises are encountered in perusing it, for 
many members of the essociation come 
out openly in endorsing our sttitude, and 
announce themselyes a in favor of admit~ 


tive work. Parmy part, Issy get them in- 
‘They will do less harm on the inside, than 


strate the fntility of any attemptto dictate 
arbitrary termo and conditions to patrons, 


Contianing, be says: "Т believe the first 
duty of a bill poster to bimeclf and to his 
craft, is to sell ЫП board space to his pa- 
trons. Any rules or by-laws that hinder 
er hemper him should be striken not at 


prices, арӣ allow the opposition bill poster 
to secure the work rather tham cut their 
rates, I know, too, of bill poctersim cities 
who have refused work from firms who 
have patronized the opposition in another 
city, bnt, 1 do not know of any good that 
ever came from it. It only irritates the 
advertiser, and causes him todivert his ap- 
propristion into other channels” 


believe that be is serious, and hardly any- 
one else who knows him will regard his 
assertions ax sincere. 


os 


Mr. Brestauee calls on us to stand up 
for the association. Right here we went 
to say to him and all other members of 
the organization, that we are for the a«so- 
ciation first, last, and all the time, We 
believe that the craft can be bettered aud 
‘business elevated by organization, and we 
wish above all things that the association 
be perpetuated. It ıs this very desire that 
impels as to сту ont in worming, for we 
see its usefulness impaired, and its exist- 
ence menaced. We have always supported. 
the влзосицоп, and we bave cased the 
right to speak out. А craftdivided against 
self, wall fall, aud any attempt upon the 
part of the association to set st naught the 
great principles underlying the law of 
supply aud demand, is worse than puerile 
मु O 


eventually succeed m dnving Mrs Dun- 
don nat of business, and mining the rest 
OF the independent bil posters, What. 
then? Would i be a creditable perform- 
ance, and what wonld all far minded 
people think of it? Rest assured thet the 
injured parties could suc for and obtain 


damages in a civil action, for which every 
member of thp organization would be in- 
dividually Hable. It willbe seen there- 
fore, that the scheme is not feasible even 
jf it were possible. Ne organisation can 
апте all the grocers not of a town, save 
опе, No association can my how many 
shoe makers there shall be to а city, Аз 
it ie with grocers end shoe makers, so it is 


law ‘There is zo man and on body of men 
who can say them nay. An essocation 
which is organized to deprive individuals 
of their rights is not on association. Tt is 


any calling in the land. Tt conldbe made 
the means of insparung sts members with 
higher ideals, which would lead to the in- 


juncison with thew natural allies the dis- 
rilrutore, to practically comtrol the entire 
advertising field. If the organization is 
to be rum ал а donc” association, 1t will 
do none of this; consequently it behooves 
each and every member to give the matter 


TWO LETTERS. 

та ogr last month's issue, we bed occa, 
sion to day editorially that that feature of 
the Associated Bill Posters’ Association 
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EDITOR BILLBOARD ADVERTISING 

Dean Stu :—Kındly explain why 
devote so much space to the dates aud 
oficial roster of finr», tions, com 


рлар АБ fuor com » A 
mon ‘Reapen, 
20 ots. 32 sending us 0 cents and 

e the omg end тер of sis | Ame from the fact that fays, exposi- 


meða of the cities, in which the assem- 
blage occurs are greatly enhanced in value 
at that particular time, by reason of the 
great crease tn the amount of transient 
ог floating population. Under our system 
we are enabled to give dates weeks and 
seanetimes months бо advance, thus afford-- 
ing adverticers woeple opportunity to place 
themselves in evidence on all such occa- 
sions.—Ed 


Sheboygan, Wis , Oct. 28, 895. 

EDITOR BILLBOARD ADVER 
Dran SIR —Having received a circular 
from the Inter-State Bill Posters’ Pro- 


bers in tows uncer forte 
| Can contract t the Inter-State АШ 


We are fally gs much бо the dark as 
Me Kempf. Possibly the parties most 
concerned can enlighten us. — Ed. 


AN EXPLANATION, 


‘Inthe December number of BILLBOARD 
ADVERTISING for 1595 we published «n ar- 
ticle in which it was made to appear that 
the business of McElroy Bros, the bill 
posters, at Flushing, L. I, had been ab- 
sorbed by a well-known concern, It ep- 
pears from recent developements that 
such was not the case, and ther the state- 
ment to that effect was u ће pure and 
simple. 

‘The article in question was a rank in- 
justice to Messrs McElroy Bros., and has 
сапзей them much annoyance and vexa- 
боп We can only state in extennation, 
thet we published the article in good faith 
heving accepted the information from 
what we supposed was а reliable source. 
Tt will he a long time before the party 
‘who misled us will bave the opportumty 
of imposing on ne agam, 


Fxhilste at fairs, expositions and pure 
fond shows, possess a peculiar value that 
that cannot be obtained in any other 
manner, 


Now thet the International Association 
of Distributors has gotten oto position to 
render a guaranteed distributing service, 
the circular and the booklet, the pamphlet. 
and the almanac have taken on an added 
air of importance, Distributing ssstter 
alwavs has pomessed great advertising 
value, and now thet it can be put ош 
thoroughly, efficiently and economically, 
‘it will fmd great favor among advertisers. 


pri 


$2.00 Eesti ess: oa wesi 
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dye 
Asveue sending pe $500 will re 
ceive. one yoat, 


КЕШЕ ү - fise 


Lond 
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$4.00 sare adipe ee tees wil re 
+ tre 


“атм” is a weekly journal de- 
ere. It ina most walnabie and nse 
i pablication. 


$4.50 Arne pending wo ges will re 


LOOK OUT? 
For “Fly by Night" Showut 
reat Care Should im Exercised te Extending | 
‘Credit to Irrespensibte People. 

Poster pnnters and bill posters will do 
well ba elismnate the element of chance, 
as far ve possible, from all transactions 
with shows and itinerant organizations 
"The season is not turning out well, aud uc. 
these classes of patrons heve mo money of 
their own to lose in the event of bad busi- 
ness the burden falls upon the parties who 
extend them credit. In this comnection, R. 
C Campbell, of the American. 

Co, Chicago, Ills., and President of the 
A.B, Р A, writes we follows: "I heve 
particular case here, that of Prof. О. В. 
Gleason, the horse trainer, under the man- 
agement of Waw and Beedie, western 
managers, Beedie is а manager of a vari- 


resented by that old time agent, Harry 
Smart Не came mto my ofice aud as- 
sured me upon the word of £ man, that 
they were afl right, and I was perfectly 
safe in trusting them for about four hun- 
red dollars, ($400) worth of work He 
went over to the Natonal Printing Co, 
and assured them ditto. ‘They gave wp 
four hundred dollars, ($400) worth of 
printing and I put it up and we got the 
imper 


here are a-mumber of attractions on 
the road thes year that are leaving £ trail 
of debts amd obligations behind them 
wherever they go. At best they are only 
spoiling territory for legitimate snd re- 
sponsible Grganizations, and asthe printers 
and bill posters have the remedy їп ther 
‘own hands, rt would seem thatthey should 
act accordingly, and that too, without ex 
ceptions and without delay 


‘The poster ia so powerful, so strong in 
ity attack upon the pablic, that almost any 
advertisement no matter how bungling in 
construction and faulty in display, 
yield good results, and prove highly e- 

Consequently, bat little care has 
been devoted to their preparation. Of 
late, however, advertisers are beguuing 
‘to realize the! st pays to he careful in this 
respect, and xe a consequence the boards | 
am daily growing better 


Newspaper advertising is valuable, во is 
that in any other publication, when il ia 
purchased at a just figure. The idea how- 
ever, that tt за the principal avemue of 
publicity, and that all other media are 
merely suxillary is n fallacy, 


‘The particular cirenmetance, which has 
contributed most to the great success 
achieved by Chas, Austin Bates, is in all 
probability, the fact that he follows the 
advice he gives, takes his own medicine 
жай were, He uses more space in adver- 
Using his own business than any other ad, 
wnter in the country, 


Posters properly printed and posted, 
produce profitable publicity promptly 


Cirenlass, and by circulars we mean | 
booklets, pamphlets andhand bills of every 
pizot, properly put out, never 
fail to bring profitable 
ing of thie nature is m sure sud certain as | 
death and taxes, 


PUBLISHERS’ CORNER. 
‘With this iene Виллалар 


ace andcurrentence т; 
rented in torming i the ватними trade; 


Tt Pays 


Co Advertise 


Printing Presses, 
Printing Inks, 
Printers’ Furniture, 
Type, 

Paste, 

Paste Brush Handles, 
Paste Mixers, 
Posters, 

Tickets, 

Paper Cutters, 
Printing Offices, 
Boilers, 

Engines, 

Office Furniture, 
Electrotypes, 
Photo-Engravings, 


n the Columns of 
Billboard Advertising. 
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Distributors’ Chat. 


‘Woolrich & Co, of Falmer, Mass, meuufac- 
turers af Rade a Food and the Celery Medicine 
Cumpamy of Kalamazoo, Мас, will shortly 
cover the South and West with distribating 
matter 


Мақаш & ९०५, af Хо gx Went 15th Street, New 
York, have ju pressa baudsome booklet adver- 
sing Vin Marian, 


"he Marea Chenici के Manvfactusing Ca, 
эта Crosse, Vis, тїй soon be ready m href 
‘From distributors frem the Каш They parpost 
covering the enti section between Voie ond 
‘Maine with pamphlets, 

A round at the printing oases reveals ће fact 
at the following бешш have Tange editions of 
Чеш, нш, cte, underway уш, 

The BULLO Cv» Fontlac Bailing, Chicago, 
Ds 
с.т. бе. Robina, T. 
Wiite Rock Sarra Spring Ca, Wankesha, 
we 
ва, созт, (6 Eust uth St, New York Cty. 
Giant Chemical Co, Phlindelghia, Fa. 
‘ALS Hinds, Portland, Me. 
эске CaS Sk, Besten, Masa. 
Fred. F. legam & d». Detroit, Mich. 
Distilatocs wilt do well to wr diem in regard 
Woe ing 


‘The W. M. Dathgate advertising med Diatribu- 
ting Co. of Portage, Wis. ure enterprising вэй. 
retishle. They operates priating office incom- 
Зннспов with their mdvertismg business, md 
эмы the best distribating, servire in Whacem= 
pin, They are megbersof the International As- 
‘sociation of Distributors of North America- 


‘The Cactus Hair Food Co, uf Detroit, Wich, 
are placing forge orders ior distributing work. 


Church & Co. uÈ New Fork, proprietors ni the 
Arm & Hammer bramd of Sede, keve штей т 
splendid lile hooklet exploiting the merits of 
their goods which is being shamefully wasted by 
those entrusted with the work of distribution, 


Colgate & Co, No.5 Dutch St, New York City 
ire distribating a neat amd taking booklet ad- 
vertising Octagon Semp. Reliable di«ribwtors 
should piace themselves. In communication with 
Mera. Colgate & Co., without delay. 


Reliable men are wanted эп every village, 
town or city in the United States and Санада by 
the Interuatwnal Association of Distributors- 
For particulars address, W Н. Steinbrenner, 
or T К. Durboraw, New Моа Vine St, Cin- 
sinaat, Ohio. 


Negotiations now pending between the Inte 
national Association of Distributam and ihe 
more important circuses will probably ead to 
the Inter placing ап of резе season s programs 
through the association :nstead of carrying their 
отт programmers us heretofore, This nes nem 
‘great soving to the shows, und much mew work 
for members of the associatum., The tarumm Æ 
Bailey Shins ulone disteibaie three minion 
pieces аллоу. 


Messrs. J. J Hughes & Co, of Lynchburg. Ta. 
wha in September, last, succeeded Messrs. Hardy 
& Dunbar, 99 City ИП Fosters, ure an energetic 
and refigtle frm. mud can he depended upon to 
faithfully cary ont wt contracts, They ravite 
correspondence oni willba found se represented, 


John H Beltz, 654 Deacon $t., Scranton Pn., ie. 
now a member in guod landing in the Inter. 
‘national Association uf Distributors, He ба ratis- 
Ме, end advertisers wauld:ds well to sommnni- 
cate with him. 

Edwin X Negus of Milfond, Mase, за die 
tributer te whem we would satt the attention of 
aereriscrn Weis thoreughly retfonie wad will 
give панаа every case, Не із a charter 
memberof the international Association wl Pas- 
tribulors of North America, 


W J. अपना, Mee 606, Dowa Wo энен, "nas 
just Enished a large coutract af distributiug for 
tha Cailfornia Fig Syrup Co. and the Dr Kilmer 
Coot Binghampton, New Yerk Mr Kryder is 
A member of the 1mernatioual Assoclation of 
Distributors of North America, and ron ba de- 
pended en every time. 


From the wey Ihet Boorom, Tuthoraw Stein 
brenner, Fischer and otham of Ihe Interuational 
Association ef Distribalors are securing mew 
members for the Apeocration und work for the 
members, they must mut only here glenty of 
money өт first-class eredit, but are а Tong ways 
from following the trai! of the wowlinue, 26 
eme one expteescd it а mouth or 20 ао, 


‘The ball continars to roll Mesers. Geo, Ruvey 
&Sou, st Waukegan, Ills, memhers of the Inter 
ational Association of Distributors uf North 
America, have claand contracis with Califorom 
Fig Byrup Co., Williams Eros, tudionapatis, Ind. 
аза Dr KümerCo.of Dinghammon, New York. 

Times continue dl im some branches of husi- 
ness, but the International Assoc'ation uf Distrib- 
ators of Nortm Amerim members seem to he 
dotag their shars la mpmirisg the business of 
many melee menofactunng Erus as welll эз 
udvertisem of uther trades. 


FIRST SPECIAL CONVENTION 
OF THE 
tnternational Association of Distribu- 
ота of North America. 

‘The Fint Ереба Convention ml the Jnterns- 
tional Assocation uf Distributors, will tabe place 
Jauzory & mad 9, 1595, m Cincinat, Ohia, Much 
basins at an tmportaut naturs will he transe- 
acted. Over hatf the memba re have already sig- 
nifed their intention ul befug present, und the 
meeting promises to be а very sueceasfal and en- 
fhusasbcgathermg. Those naabe to ba preetat 
should sezd their proxies to the secretary und 
treasurer 


S.M Buono, President, 


Lack Box. 313, 
‘Spriugheld, Ohio. 
‘Twos. K DrnnonAw, M 
Sexy and Treat, 
ES 


1 ium St, Ciuctamati, 0. 


DON’T HESITATE. 
But Try For Membership ta tha Jntarnatlanet 
Association of Distrihe toes. 

Nu reliable distributor ju m county where tha 
Internatonat Associaton of Distribmera uf 
North America 15 without a member, shouid 
hesitate tn make wpptication for membershtp- 

‘While st is no easy matter to gain admittance 
to this Association, yet when one succeeds, thas 
fact alouria ш testimontat wl his ratishility seu 
таптай u distributor, mud ia cetataly worth the 
effort. Applicants besides karing their mpptica- 
tious well endorsed, ure subjected tom quiet ıa 
vestigation, which, when satisfactory, imeums to 
the mew meeuher the futlest mewrare of Conf. 
dence [nas theofficem of the Associstion 

The memvershig fee mbet $i wat present, with 
every prospect that It wilt be Increased to more 
then double, prehably before the Brst ofthe new 
year. Make application now 


та а recenl conversation witha business man 
md Sanwo, Yw, in regard to the distriiuting 
busmessın that locality: be remarked that it 
‘would а good business, Uf the extensive adver." 
ает соъ не made te see his interest, “But, 
he etd “for every carcular that reaches the 
public There are niue destroyer im one way nran- 
Other. Iran go to The gerbage heaps, ovt on the 
ermment, nul gather ug any quantity at adver 
theng mutter that has been given to moreliable 
partics,—Deys and negroes to put out, but whe 
зе сооп as ont of aight of ш watcher, would throw 
the matter by the baadreds iuto the gutters, 
Back alleys, mod other cutefthe-way places, so 
3७ to noon finish the work '* 

‘The above is net m isolated jastance, se tha 
mnmerous tertera received by the solscstor of the 
International Association of Distributors, from 
members of ther orgamzation, msklug statiar 
‘statowents, witt wpprora 29 witness, the Instanrea 
reported recently to the secretary wad treasurer 
of the amocintion by J D. Clough, of Chicago, 
J Н. Belt, ef Sanaton, Va, and Perdiuemd 
Kaleer, at Salem, IH, nti memnberswhose verao- 
ity ba beyond question. 

‘this state uf thugs is nol ramarkale when 
alt the facis rs known, Vat tis remarkar, 
(hag mdverticers who spend thonsanda wf dotiars 
every year in greparíng avd putting before t 
gebdicmuractive advertisiag matter, should al 
Tom themselves to he deceived, and their meney 
wasted, зв it is, by ал attempt to have their cir- 
cuiars, almamacs, ete, ehzspiy dissemminated 


rather 1149 pay a couple of dolls ve per [hound 
to relisble distributere who would hanestiy 
place ench und every piece of matter In tbe 
Randa nf и housewife of ber represemtalive, The 
advertiser may ask the questlon— "tre (here such 
reliable distributors, алы sohere camihey be fannd P 

We will answer, yer, thers urs ruch distributow 
und they сап be readity Баай in the memhers 
dn good standing fa the fatermatianni Associalisn 
sf Disteihutors of North America, the business 
offices at which sre ш new Nu 611 Vine Street 
Cincinnati, Ohis Advertisers eve пи excuse 
forthe waste of valsoble matter they ore now 
Subject to, for relief te witha their reach thre ugh 
the members of the Assnciation to which we 
тебет above, 

‘Thus Association isconstructed of strong sturdy 
meterial, ever elert totheir own md the Ано» 
ciation’s interest, Mut should uy member prove 
uureiisble та the exceution of bistrust an алса. 
meat ts promptly levied on ilie otber menihers 
seiicient to reimburse the adrertiser for bm tma. 
mad prosecute In the State Courts the disba next 
memper 

Finally we will say that this organisation is 
composed of bona fide distributors, шев, not 
boys—evetyone of whom have haeu bighly en- 
домей ty reputeble bnriness men of their re 
spectines coumbea зө regunds their retiabiltty, 
and nn wävertiser rona the teast тїшї tn extend. 
img his patronage to any 5f the membarehrp, 


Same nds are 
Bathe wise moo 2 td 
Ta the one he pots 


NOTICE—OFFICAL. 

‘The ollirem and members of the Tuternatunat 
Associathon of Dinnbutam of North America 
‘wii tebe motive thai Mr W, H Steinbrenner of 
Clocumatl, has resigned tha office of second as- 
sitan] secretary nf the Association, and 1 have 
This day mppownted Mr- W E. Patton, of Corinth. 
Miss., wto witl at васе enter npon the duties uf 
‘second assistant secretary and te whom alt com- 
munlzetions ratating tı tists of advertisers and 
ather bunness of that office shat, In the fatar® 
Ve addressed to 

Tuon. h. DrxsoxAw, Sac aun TREN, 


The accu Critic, isa тылу journal pub- 
Шапе in Aitegheny City, Pa- thal promises to 
supply n need that tas exiled for some: times 
Being Interesting ne weit зе insiructive, Itis none 
tbe Jesa unique, wad so 1t grows 

hound to do, it will hecome a favoritemdvertising. 
medion, thet the tycemn wtimctions geuemily, 
se watt za ЫП posters and distributors rons 
affari to do withent. May it have а юш and 
prosperomasarcer, 


Some men pui their ads hit papers, 


"C^ them nn [he fence, 


sever ndverlise, 
за очы lo have mem sense 
^ —Manketo, ( Vin} Review. 


CORRESPONTENCE, 


Alwoys make ttm point to he grompt und sare- 
ful about wuswering correspandence tf the 
writer had not been in sernest ke undoubtedly 
would not have written vou That, at least is 
the way you do thangs, isn't It? You never write 

Ihnsinena tetter unless уой sre raal 
жэй desiverufermation Thea please remerubee 
thet other people very strongly resemble упе in 
the particular 

Tefen Ithe men whe accepit mme opporinm 
tiet and letsotherealde whe wma the greatest 
succes but It iy he whe ntiows wat ume to pass 
mmmpreved. 1f thare ба mnything m it, be will 
sorely find It eut. 

10 costs nothing save th treable te answer 
correspondence psa pity und fully yet 1n зо do” 
ing une may wiu enormous азе Ме jor 
Buyers 


Wate Anveatneo.-tt is seldom thet a show 
ina town the sse uf Prairie City iS half aa weil 
advertised as ihe Chase Lisier Company, which 
te making un aif week nuud in Unieu НП. А 
novel Idea of bis own in this comnéction. Mr 
aminatng hia hasrils. hea mane 
aged not only to increase the houes daring 
which they are effective, but to reader them 
even mars effective by ulght then by day The 
writer never before sow this ides s ppüed їп thn 
manner Theres шю pateni on it—Weekly 
Kodak, Prairie City, Ja Oct 11, 4855 


At Less Than 
1-3 the Cost 
Of Mailing. 


The facilities of The : 
Association of Distribators, enables that 
organization to distribute Pamphlets, Circu- 
lars, Booklets, Leaflets, Almanacs, Couriers, 
Heralds, Cards, Blotters and Samples at 
less than one-third what it costs the adver- 
tiser to distribute them through the mails. 
Note the prices, viz: 


City service, 
Town service, 


$175 per 1000) And actual 
2.00 


Village service, 2.50“ — ४ ) 
Country service; 3.50 “ 


a cost for ex- 


Rosie 


The service rendered is honest efficient, 

thorough and reliable, and covers every 

section of the United States and Canada, 

For estimates, reference, and detailed 
information, address, 

W. Н. STEINBRENNER, 
General Agent Intzrnational Ansoeiation sf Distributors, 
New No. Att Vine Street, CINCINNATI, ORIO- 


CORRESPONDENCE SOLICITED, 
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Printing-House Gossip. 
Hennegan & Со, ate prating the calen- 
dare for the Royal insurance Co. 


Many of the printing houses are now 
busy with Christmas covers for the various 
periodicals. 


Tt x estimated that upwards of 1,600,000 
Ibs of paper will he required to tnra out 
the almanacs for 1896, 


The polical poster has enade its appear- 
ance ia Ohio. 


‘the Strobridge Lithographing Co., of 
Cincinnati, O, was tendered a vote of 
thanks by the Ohio ЈАП Posters’ Assocta- 
поп for posting their paper before sending 
Il out. 


The Oltman Lithographing Co have 
formally entered the domain of the poster 
panter, 


The Donaldson Litho. Ca, of Cincin- 
nati, will print the Christos cover for 
Leander Richardson'a Dramatic News. 
This house has been runaing at night for 
the past ише months. 


‘Mauberrett'a Show Printing House, of 
New Orleans, will increase their facilities 
before Spring 


‘The autcome of the Empire Show Print- 
ang Co's difficulties will be watched with 
great interest by showmen. This 
could be onde the osost profitable of апу 
house in the west. 


‘There are now eleven printing houses 
turning out commercial posters. 

It эя rumored that Springer & Welty 
have given up the ghost. 


‘The Riverside Show Print Co., of Mil- 
waukee, are very successful with their 
commercial posters. 


Tt is sud that the interest of Enoch 


Morgan's Sons m the Gillin Litho Co, is 
for sale 


Тие Enquirer Show Print. Co., of Cin- 
cimat, have decided to get ap a line of 
commercal postere The husthng solic 
tor, Fraak Sing, will push them. 

Chas, Hood has been very successfnl 
with the W. J. Morgan line and that of 
‘The Riverside, of Milwaukee: 


The Donaldson Co. has gotten ont а 
nine-sheet Sants Claus poster. 


Tnx real stadent of advertismg knows 
there are possibilities everywhere and in 
everything. The sum on ins store front, 
the appearance of hus buiklimg, the local- 
йу, the style of Ins stationery, the per- 
son appearance of the proprietor and his 
employees, iheir deportment, manners 
aud courtesy, the tone of а letter, the 
myle of o hand wnt › the use of a type 
wnter, in [set anything and everything 
that is at all likely to create duterest, ex- 
cite attention, or occasion conmment, 14 an 
advertisement, and a good adyerticement 
al that. 


FRANK SING. 


That genial and bustling agent, Mr. 
Frank Smg, was а BILLBOARD celler 
October aand Мг Sing was in Cincin- 
nati for the purpose of closing a contract 
with the Enquirer Job Printing Co. to 
handle the new line of posters which That 
well-known office 1s now getting up. Mr 
Sing has Ius office and makes his head- 
quarters with the Tabige Show Print Co. 
of Boston, Macs, his terntory in- 
cluces everything cast of Clev-land, Ohio, 
and north of Washington D С. 

He speaks in the highest terms of the 
ieaproved service which the bill postera of 
the east, and especially of New England, 
are giving to patrons. In Providence, 
‘Worcester, Fall River, Boston, Troy and 
Portland be says the service зя especially 
коой. 


Eusiness in general is reviving in Mr. 
Sing’s estiomtion, and hé confidently 
looks forward to a boom in the near 
future 


BILLBOARD BILLBOARD ADVERTISING is the Official Organ of the Minois ВІН Posters’ Association. . 


The Showmen’s Convention. 


The third annual convention of the 
Protective League of American Showmen, 
which takes place at Cincinnati, January 
7th, Sth and gth, 2896, will be largely 
attended Representative from all the 
large circuses will be present, including 
Mr Louis E. Cooke, of the Farnum & 
Bailey, Messrs Peter and Ephnam Sells 
and Shell Barrett, of Ше Sells Brothers! 
Shows, D. E, Wallace and Win. Puller, of 
the Wallace Shows; Walter L. Main, of 
the Maia Show, John F. Robinson and 
John, Jr,, of the Robinson Show; L. W. 
Washburn, W. E. Frankha, J. P. Pagan, 
М. B. Reymond, E. M. Burk, Ralph 
Peckham, Sam Dawson, W, C. Boyd, Ed 
Brennan, F, E. Davies, Ed Davis, Joe 
McMahon, Geo. Castello, Geo. Бап, Fred. 
Locke, and hosts of others, too mimerous 
to mention. 


TRE signs of the tintes—omral sigue 
and painted bulletins. 


Е a: 


1901. 


आए Vou a Printer? 
Do You Set Ads? 


И yon are the first, and do the 
second, you should subscribe for 
Printers'Ink, a pablicatios from 
which you may glean many good 
ideas in composing ads. While 


PRINTERS’ INK 


is intended principally for adver- 
tisers, yet every printer that sees 
it speaks highly of it, and all 


Ite ads are set in an 


artistic manner, and that is whet 
ad. setters are interested in. The 
price now is $2 ооа year, after 
jan. т, °96, it will be fs a year. 
fro will pay for it until Jan. 1, 
Address Prioters’ Tok, 
то Spruce Street, М, Y. 


ЕЯ 
Send tor Sample бору. 


Aet You ONE Or THEM? "AWEWIBOK Q 


CINGINNATI* 
NEW YORK 
(1॥00800+ 


POSTER PRINTERS. 
cage TE iu bl face he ИЕМ 
р кыдай 


Time. 
„неш nuni fp one dollar and over 


Pearce 
ESSE esu Mine us 
E etm 


Fha Donaldson Litho. Co., Cinti, 0. 
Empire Show Printing Co. 


Enquirer Joh Round’ Кул Eighth, Cinch 
de, 


junadi 


fa Centre, New 
Pristiog Mouse, New Brien, 

м Тл Сө aba W ah, New York 
Eee PEN Tek 
witcha Chas Ottawe, Ont. 

Morgan, W у È Co. St Cait, Cleveland 
Моге» ЗЫ 


A Es С 
National Frosting & Eg. Co, enga 


Riverside Briony} e. inb. 
Sackett & Wilbel 


Teron eed ‘Rochester, NW. 
Unies Jeh Printing Co, Walla Walls, Wash. 
ited States. ai 


Ce. Cincin 
‘What Cheer Shaw Pelo Providence, XR. 


Wisterturn Shee Frome, ar Care, Capo 
PRINTING HDUSEN 

That executobigh-clnes Distributing Matter 

j^ tems make a 

pod hata Mod 

Em. LS this head teme as aer. 


8 
Tha Dowaldcan Litho: Co B: o. 


Hepnogan & to, Ging! innsti 0. 
therret" Hi 

Let's Get eue 

Acquainted? igi 

{>ччЧЭазөе<чдї>чр ротом 


EAGLE PRINTING INK & COLOR WORKS, 
148-182 Moura: Street, Chicago. 


persons, onien 
ios, быйан from IG ad. Ыы “нага АЙ 
з ® 
алыша tbe 


Be sare: 
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FAIRS AND EXPOSITIONS. 
News, Notes and Comments of an lu- 
-teresting Nature. 


Commence work now om next year’s 
fairs. 


Poultry shows and pet stockexhibitions 
are on the increase. 


The gorgeous erysauthemum shows are 
with us. They аге өрбу termed the 
florists! fairs, 


‘Present indications point to ө large in- 
crease inthe onmberyand importance of 
‘bench and horse shows, to be held during 
the coming season. 

‘The pare food exhibition has come to 
stay. Ibis safe to say that no more velo» 
able advertising medium can be found by 
purveyors and food manufacturers. 


A paragraph to the effect thet there 
would be twenty-two hundred fairs held 
during the season of 1895, recently went 
the rounds of the press, but a careful can- 
жаз reveals the fact that in reality there is 
Jess than one half that ooscber. 

‘The attendance at the Cotton States and 
International Exposifies mounts higher 
and higher day by day, and interest and 
enthusiasm gww space. Although much 


by the incompleteness of the show when 
first opened, the ultimate success of the 
andertaking 14 now assured beyond the 
shadow of a doubt. 2 


‘The International Industrial Exposition. 
will open at Johannesburg, South ы 
‘May 1st and closes June goth, 1896, {Tt ix 
weder the auspices of the government of 
the South African Republic, the president 
of which, S. पु. P. Kruger, is also the 
president of the exposition. Chat. P. De 
Garmo, well-known in America, le generat 
manager, withthe title of director general. 
All commamcations and inquies should 
be addressed to Chas. Р. De Garmo, P. O. 
Box Jahannesturg, S. А. R. Sonth Africa, 
‘Postage twelve (12) cents for every half 
ance or fraction thereof, 

Eternal vigilance is the price of success, 
and the man whe is eterunlly vigilant is 
worthy of his hire. Moral—give the sec- 
Tetary'a good substantial salary. On him 
more than any other depends the outcome 
of the fair, 


Preparations for the International Es- 
position to be held at the City of Mexico, 
in 1896, are well under way. 


Agricultural societies will find that 
nothing will contribute so much towards 
the success of next year's fair as an early 
siart. Organizations should be effected 
now ami officers elected immediately. 
Then too, the date should be set at the 
earliest. opportunity. The winners ace 
frst iu the field, 


RILROARD ADVERTISING honestly be- 
Heves that it reaches ninety-eight percent 
of the fatrs of the United States and Can- 
‘eda. They are all bona fide anbscribers too, 


Advance Sketch of International Es- 
position to be hetd Io 1900. 


Plans for the loternational Exposition, 
to be held in Paris in 1900 have ७९९७ coue- 
pleted to the minotest detail, and officers. 
beve been appointed to superiotend the 
work. The Government bas charge of 
the ondertakiog, and the work has been 
‘begun, Ambassador Fatenotre, who has 
just returned from France, will present to 
‘Congress an imvitation to the United States 
to parbcipate, and has given a shetch of 
the display. 

‘The Exposition will open April 15, 1900, 
and will last antil Nov 5. The locaton 
chosen тз in the heart of the bumest and 
most lastoric part of Fans, ia the imme- 
diate neighborhood and partly including 
the Champs de Mars, le Trocadero, le 
Quay d'Orsy, L'Esplanade des Invalides, 
‘that part of the Champs Elysees known m 
the Coenr de Reso, le Palace de l'ladus- 
trie. It is probable, however, the Palace 
de l'Industzie, which was т center of for- 
mer expositions, will be torn down to 
make place for a much larger building 
"The grounds are to extend slong both 
sides of the River Seinc, and great bridges 
are to be built across the river. One of 
these, at the Hotel des Invalides, will be 
во great as to amount to а complete cov- 
ering of the river for along distance, 

The means of production and the arti- 
cles produced will be exhibited side by 
sde m far as possthle, The various classes 
of machinery will be shown in their stages 
of development, each, machine being in 
‘operaton aud itaproduction placed oa ex- 
hibition as fast as it accumulates, An- 
other feature of the Exposition will be 
Scientific Congresses similar to those 
imaugurated at the Chicago Exposition, A 
hustorıcal exhibit of French art and music 
жай displayed. 

Ола of the striking soveltics will be a 
retrospective view of the nineteenth cen- 
tury just ended. Tt will be a glance back- 
ward ofone hundred years, showing the 
progress maie by the world in all branches 
of science, industry aud art. —Commerctel 
Gazelle, Oct. гу, 1895. 


‘The Texus Fairs for the season 1895 

were as follows * 

Jack County Fair, at Jacksboro, Oct. rst 
to sth, inclusive. 

Cleburne Fair, Oct 3rd to sth inclanve. 

Bell County Pair, at Belton, Oct. Sth to 
12th, roclusive. 

Fannin County Fair, at Bonham, Oct. Sth 
to 12th, inclusive, 

ИШ County Fair, at Hillsboro, Oct. gth 
to 12, inclusive. 

Limestone County Fair, at Grocsbeck, 
‘Oct, gth to 12th, inclusive. 

Comal County Fair, ut New Bruaofele 


Oct. rath to 13th, inclusive. 


Navarro County : at Corsicana, Oct 
18th to 18th, inclusive. 

Robertson County Fair, at Calvert, Oct. 
15th to 18th, inclusive, 

Grayson County Fur, at Shermao, 
17th to 18th, 1oclusive 

Concho Valley Fair, at San Angelo, Nov, 
Sth to Sth, inclusive 

Driving Pork Association, at Houston, 
Nov gth to goth, inclusive, 

Cherokee County Fair, ot Rusk, Nov, 13tly 
to rgth, inclusive 


THE FAIRS, 

‘The fairs for 1893 ме nearly all over 
and the season is rapidly drawing to the 
close Ах із always the case, some heve 
been highly successful and others have 
been fat failores. This is a condition of 
affaire which has abiained from tune im- 
memorial, and while deplorable, there is 
Tittle reason to believe that апу marked 
improvement will ensue until experience 
вид managerial ability in this direction 
are valued at a fair figure 

Under normal conditions, there never 
yet has been an instance where a fair with 
а manager of experience at the helm, has 
scored a faure, Nine times out of tea 
when the outcome has been unsuccessful, 
st will be fonnd thatit was owing to the 
incapacity of the secretary, who might 
better be termed the manager, 

‘The idea that is prevalent among many 
societies, especially new ones, that nnvone 
can pilot a farr to a successful issue, ıa the 
very worst kind of fallacy Тие position 
is one which requires experience and en- 
tills close application and much hard work. 
After а man has filled ıt successfully for 
‘three or four consecutive years, and knows. 
the laborious nature of the duties attached 
to the positron, be will pot readily under- 

"take at when the emoluments are merely 
nominal, 


Oct 


Just why the average management of 
the country fair strives to antagonize the 
foreign exhibitor is pest anderstaading. 
His wares are almat mvarsebly ettractive 
and ioteresting, he pays lberally for the 
space be occupies, and never quarrels over 
awards. It would seem that osere of tbe 
foreign elementis desired instead of lest 

NEATNESS, 


per here tes tna 

RD ems 

Vue. 
3 SR. 
WP 


were To 


THE BELLEVILLE, ILL. (1ceNsED) BILE 
POSTER AND DISTRIAUTOR. 


Albany City Bill Posting@o, 


J. Ballard Carroil, Manager. 


35 Beaver Street, 
$99, 9999 LOL: 


ALBANY, N. Y, : 
С) 


THE DDNALDSON GUIDE 


S4 Edition now ie process of completion. 


Will embrace every towa af over foue hundred 
aed atiy арале Iu the Untied sinies 
Ep fal aad Rr] 


It gives the population of tho town. 
ives Ihe population of the coanty, 
the anam af Ihe hill poster. 

the same of the 


itrihater, 
018९७ his street address. 
gives the namo of the opera home 
Sives the name of the local manager, 


Gives tha dale of 
dives tha eamesel the 
Dives the cames of tha dramatic osr- 


лый managers and agents "Te book 
‘aod agent 

twill const of over four lnindeed 

Jaton bamisomely. bound jo cloth aad 

gilt. In аййшоа to the Directory the 
book will embrace the complete 

GET code of the Donaldson Cipher, 

YDUR the showman’ sencyclopedia and 
the International Professional 


NAME Rerister. The whole work will 
IN be carefully revised and brought 
up to date, ‘will be Ше most 


complete ead exhaust е guide ever sued, 
The compilation is a work ‘af produnous 
labor and greal expense, which 15 nat 
wholly warranted by the sale wineh the 


book enjoys, consequently the 
publisher {сею fully yosufied ia PUT. 
galling upon ЫП posters, distri AN 

buters and shew printers to pat- 

romze the advertising commas, AD 

and sender all necessary aid in IN 


furnishing data, information, 
ete. Blanka are provided for this pa 
hy the publisher and cam be had upon 
application 

4319 Ihe foterest of every ый poster аш dis, 


‘have items properly represeuted 
[тете кун in re 


eh 
amd desc: 


Il bring you business. 
Because it will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the country, 16 
your town or city has increased 0७०8 in 
ulation since the census of 1500, put 
in aa advertivernentimmediately followings 
the description of 1t, stating the, prese 
раршаћоп, logelher with euch other ad- 
vantages m it may possess. ‘The adverts- 
ing rales are very reasonable Twenty- 
five conis per agate line for a 


ADS peara advertising is in fact ex. 

ARE ` сеойтМу1об&, At this rates 

space of half inch single col. 

CHEAP crn comes to i 75, or on 
inch to $3 50. 

REMEMBER, tint the DONALOSON 


GUIDE will henceforth be pubhshed Furie- 


ly In the interests of bill rs, ehetribu- 
ters and advertisers. 1 [кк ıt hes 
been given over almost entirely to mana- 


rs of opera houses amd ehowmen, Int 
from зине ди thie will be changed. ‘Gave 
Jt your endorsement, all 


ıt up. Enlist the interest SEND 
of your focal mangers 11 FOR 
fact, aid xt in ану manner 

you cam, It's o good thing, BLANKS 
Badii accorded the support 

it deserves will be a big thing for all 


parties инегсзіей, 

‘The price of Ihe Donaidson Guhl 
sd P ES many Rene ts oo 
Boa opp endis al caa 

e сы EN 

А S clan, of 
pM poppe 
receipt of fioo. Address afi communications 
быс io ike Se 


W. H. Бомльрзон, 
Cincinnati, Ohio. 


BILLBOARO ADVERTISING IS ЕП 


ENCÀ тие Funriey SPEAKING WÜRLO. 
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Poultry Shows. 


NETH न Ihe secretary's addres 
correnpenda with hal nf Ie sow 


CALIFORNIA. 
Seg Равене, R, Ш Freemam, весу Sento 


‘clam, 
Ostinni | 1K Veleh Judee, Meters, 


Ит sacramento Мете, 
E COLORADO. 


M nek huge T 
E imo 
Dover I K Felch, judge, Joha Heri, есу, 


Pre CONNECTICUT. 
Mme dé Noct tesy; Мариан 
FI हो हे अमल and N A 
Жы а ah, SEY Det हे, 
DISTRICT OF COLUMBIA. 
gem truy Shem, hing Gee E 
GEORGIA. 
Codan Mate Rapwaition, Atlanta €. A. Goll 
any rw 
ILLINOIS. 
үгез County Few Ancia- 
INDIANA. 
Indiana Pigeao & Pet Stock Association Fmuk 
Endclmeyer, весу Der, 24. 
Kokomo. EE a Dee 1620 
IOWA. 
Ceuar Rapids, Ceder Rapids Poultry association 
[cipi 


Danville. 
Ton, 


Otumws w s. 
зесу. Nov арзу. 
Association Otiumwe Shel- 
ary, judges, W.S Russell, 
Ми. Peasant. W 5. Russell, judge C R Dec, 
soe Det. 30-14 
Hampicu Holden amd Hersey, judges, Paul 
Jones, sec’, Dec. yo jan 4 
EANSAB. 


W Wale, judge J. R, Alexander, 
AMO 


Thee Hewes, judge, D A Wise, весу, 


KENTUCKY, 


pulsita, The Renlucky Гоу end Pigeon 
MASSACHUSETTS. 
Amerburg з к. 
pow ЖЧ vs Fetch, judge X. J Graves, 
Northampton, CM Toue, seep. Јав, 740. 
Boston Решту Assocation, Boston С M Weld 
несту, Јав ц! 
MICHIGAN. 
Saginaw Bollerseld ond Tucker judges, A 
eter aes gy Sonny Mich Beds лур 
Coocord І X. Fetch, judge Jas, A Tucker, 


меу. 
Stale Show, Јасно or tertield, ewe 
ores, sifen, | F W Men 
яп. da. 
Grad карй. Hew T 
Tl Rapids, Hewes aod Tucker, judges Alion 
ete "Brom Geo W Freema 
pee, тоа, ja т, 
MINNESOTA. 
‘Winona Touliry Association, Jou 13 


MISSOURI. 
MMld-Contlnentel, Kansas City 


Parsona. 
эсу 


Se 


FM Бан, 
wi wale, W 5. 
prevez ceed 


DT Helm: 


„Жуш 
есен ee aoe 
пя всу Dec 44 eh 
КЕ: 
КҮР ‘th Be 
ык Ra ae tem कि 
e EE um 

зесу рес; eae Holes. E 
or O Sine 


"есу, jam Т 
NEBRASKA. 
Tecumseh АІ Х Valor, secy C А. Rmry 
Feige Now жу. 
Astute W К rw 
“уйы LE ert, 
Wayne, fe Р Norris, joke, H Gregory, кесу, 


пеле | Cy A Kury, Judge, K E Greer, sec'y 


Dre 
NEW JERSEY. 


Ganden stale Poul 
Hackensack с 
К^}. Nov sti. 


Aihequerua — Bayder, judge, A F Desrman, 
э, за 13०9 


NEW YORE. 
майана Wm, R. Garr, Jr, весу j V Bick 
acik Judge Ree кы 2 le 
Rochester Foucien Clo, Rochester Ww J Har- 


Bochester 90 P Schwab, sey Dec, 26-36 
Smyrna she: ^ SK Wilcox, 
пун Sharp висте, judge, 5 Wi 


Homburg, Б С Pense кес'у, Jon бле. 


New York Poult 
one matan ue reli Melt 
Rass Sette) aes 


‘Fitwavitie, Titusville Poultry Association, 


rs 
онто. 

Cleveland дей Ohio. siate coun), Cleve 

coy aud Weston huge Г в. Rowe, 

Fa fea E | р 


Tn Siate Poull: gean East 
Sees. JA ein, досади, по 


түбө J X rima image, D S Biller, 
Айше Sharp Бицетйем. judge, C'S Angie- 
Daytoe TK Felch judge, С d 

ayeo, TK Felch judge, C M Clark, sec'y, 196 


Findlay. Ш M Wise, secy, juu. 24. 
Washington ©. H W R Dalby, ccc, Jan 4% 
Mlomingtow JB Peete, sec'y, Jan. бло, 
aleda Fanciers jahe Davidson, 
Же: Sharp Кеден, тешу inde 
AW Bell, sec'y, Jom бу. 


PENNSYLVANIA. 
Pittston, Р.Р Cosper, есу Dec 17-21 


ie, Northwestern Pennsylvania Poultry As- 
БД nsyi пу 


BHODE ISLAND. 
Rhode Island Poaliry Association, Providence, 
H, 8 Rabeock, весу Dec 10-14 


Nashville, A R Gray, sec y, Jam щч. 


TEXAS 


Dallas Prposilion Dallas. С. A. Conr, sey. 
Оа. 19 to Nov, 3. 
Fort Worth D O. Lily, sey, D M, Owen, 


judge Dec tot, 
Siate Show, Galveston. J G. McReynolds sey, 
UTAH. 


eches, Tex, 
Sel Lake chy, J W Haslam, sec'y, Jun. бле. 


VIRGINIA. 


है: me ipa, et a 


‘Tacoma 

sell, sec'y, 

Sie, LK Patch, Jedge, WR Goodrich, seey, 
BRITISH COLUMBIA. 


Poultry Assoclation, Ve Cor 
Vancouver Poultry Assechition, Vencouves, 


Conventions, etc. 
Nov ia ҳо. dors Woman guft 


їн anual meetiog Deskioines, Ia. ; 
cor аз ighi 4 
mor rii Kolghte of Labor, sth aneval 


Nom apja a. Immigration Canvention, st 
Noe mio ag’ Raass Dairymen a association, 


‘ih ашшы convention, Мектеп. 

Nov tz f0 1g, fora State Dairy men's associe- 
ton, Waterloo, Мо, 

Ney 19. National Manufacturers’ Association, 
‘Chieage, П, 

Nav 29°35 _ Celagress nf Librarians, Atlauta, Са. 

Nov 1a., Texas Iengation Assocation, at Зап 

tonio, 
тее ९५ 7 Reform Press Assocubon, Lawrence, 


Dec. 17. 19. Annual meeting Malav State Grange 
Bangor, ме 

Nov ла Buckeye State Press Association meets 
їп Ginciaualt, O. 

Мот эз. 


TransMissisalppi Commeriat Con- 
quem 23 


Gem im ig. Ancien Accepted Scottish 
Freemasonry af the Ое of Tiivola, ЫП 
अदा Ouray УКА 
Dec n. n. State Dalrymen's Association, at 
dea esr League ot American Show 
ms. ive = 
асо 


Julernaljoual Association of Distri- 
novi, Ont 


X 
Jon. ६ के 


Expositions. 


Atinnta ба ts. Sept. 16. to Dee 31. 
Baltimore, Md 15%. Iudeünile 
Dating Tex. 15%. Oct ляво Nov ау 
Mentrel, Ceo 196. Iudetiuite, 
Nashville, Tena 1996. Sept. 1 to Dec. 24 
St Louis Mo. 1996, Indefinite, 
"Winnepeg, Manitoba, іб, Judefinite. 


Foreign Expositions. 


Paris France, 190, Aprit 1s to Dec. 31 
johannesburg Sotin Айа. wy, May 1 to 


PU. Hox 3990 Jolanmesbuty, E A И. South 


Fairs, Etc. 


Dickinson, Тек. Texas Coast Fair, Nor, 19 lo 23 
Rusk, Тет Cherokee Deculy Fair, Nov 13 ta 18 
Samta Ала, Cal, Natioual Circuit Races, Nav 27 
Gmua Карніз, Mich Pure Food Show, Nov 18 
ing wo weeks 
San Francisce, Cal, Marse Show, Dec. 3 to 2. 
New York, N W Hive Stock! 
DA LER 
Nav. 11 to 16. National Horse Show, Medison 
Sovre Garden, New Yorks 


Nov Sto 18. American Marse. Pat Stock, 
Poultry Show, Chicago, ini, pe 


Flower Shows 


пако, Conu, ComaecucalHoricllnzt Sock 
nee iain se 
Drs Blue, te Soul 
vita Seeing, Dee terse ome Herth 
mkfort. Kı fort Chrysantherowm 
М Nov do 20, 
Louisville, Ey ` Plori Assméiatiom, Xow ı3 le 96 
St Louis, Ma, Awmal Chrysanthemum Show, 
Mae es to 17 
Albany, N Y. Chrysanthemam Display, Kov 12 
Fiùimdeiphia, Pa, Penncyivauin Horticaftural 
Sont), Nev sing 
Movstos, Tex. Flower Show, Nov 14. 15- 


The Story of Cinderella. 


One of the quaniest сопсей in ihe way of an adverbsing 
novelty thai has been produced in years. 


A beautiful TOY BOOK, with illuminated cover and profuse Шог- 
‘trations that you can afford to give away аз an advertisement. 


SEND 


A 

TWO 
CENT 
STAMP 
FOR 

A 
SAMPLE. 


YOU CAN PRESENT EVERY CHILD OR 
EVERY ONE OP YOUR PATRONS WITH 
A CHRISTMAS GIFT THAT WILL BE AP- 
PRECIATED AND PRESERVED, 
THERE IS AMPLE ROOM ON EVERY 
BOOK FOR YOUR "CARD, 
SECURE THE VERY BEST KIND OF AD- 
VERTISING VALUE, 


AS 


YOU THUS 


THIS 800K HAS B PAGES. 

THIS BOOK HAS 16 PIOTURES. 

THIS BOOK HAS AN ILLUMINATED COVER, 
THIS BOOK MEASURES SKXB INOHES IN SIZE. 
THIS BOOK IS WELL PRINTED. 


With your advertisement on them, . 


$375. 

500. 
x . 930 
= . 2% 
ы: 1800 
2875. 


Special Prices on Larger Quantities. 


HENNEGAN & C0., CINCINNATI, 0 


their newsdealer. 


Will be issued December 1st. 
Will contain 36 pages. 

Will have illuminated covers. 
Will contain a Christmas Story. 
Will contain a Bill Posting Story. 
Will be handsomely illustrated. 
‘Will be printed on superb paper. 
Will be beautifully Бопай, 

Will contain many apt articles. 
Will contain three pretty poems, 
Will contaiu two new departments, 
Will sell for fifty cents each. 


Although the price of the Christmas Number of 
BILLBOARD ADVERTISING will be twenty-five cents, 
subscribers all receive it without extra charge. 


Subscribers who desire extra copies of the 
Christmas Number will please onder them through 


14 _ BILLBOARD ADVERTISING is the Official Organ of ths Indiana Bill Posters’ Association. 


PPADS ИН 


Ali the opinions you heve formed, – 
All thet you have surmised, 


All thet you heve guessed, in 


Regard to the cost end velue 
Of Advertising by meens of Posters, 
- May be wrong 


1 represent the leeding poster printing establishments of 
Americe, the Associeted Bill Posters’ Association of the 
United States end Cenede, The United Blll Posters’ Associ- 


etion of Great Britain, and the Austrelasie Bill Posting and 


Advertising Company, of Austrella. 
1 print bills and post them enywhere on earth 


Write me about it. 
It takes but a minute. 
it costs but Two Cents. 


ЕШ ЕДИ Hint 


Eleetrotyping. 
| We Do It 


in The Right Menner, 
| And Our Prices sre Right 


| W.A. Winkelman $ £o. 


218-220 E. Ninth St., Ciaelanati. 


| 


When yon write, mention Billboard Adveruaing 


Write To 

Montague & McHugh 
Felrheven, Wash. — 

For information Regarding The Famous 
WASHIHCTON 
CEDAR a 
$HINCLES. * 

When уой write, mention Biftoard Adverts. 


Chas. Н. Day's Circus Story, 


Edw. А. Stahlbrodt, 621 Broadway, New York City. “Young Ad. Forepaugh,”” 


THE ELEPHANT TRAINER. 
‘Mal ed ७७ receiptot twenty ети. L H, DAY 
WHITNEY VILLE, CONN, 

Wara yon write, mention днина Advertising 


Che Christmas Number 
Of Billboard Advertising. 


WIN Be Issued December ist. s e s 
Tt ШШ Consist OF 36 Pages, Will Bave 
Fin Tiuminated Cover, Beautifnily Lithographed 
Тп Colors, And WIN Be Superbly Tilustrated 
Throughout. e Che Free List Will Be Estirely 
Suspended As Far As BIN Posters And Dis- 
tributors Fire Concerned, Hence, Those Who 
Desire Co See A Copy Of This Handsome Num- 
ber Qi Either Have To e e = = 


Or Order Tt Through Their Newsdealer. « 
По Sample Copies Will Be Sent To Anyone. 


l || 
कक, 333 
BILL POSTER 4646454 
AUBURN. М. Y. 3 3 $ $ 
` ७७९७७ 
mmm pete er ivertialng- e ФФ Ф. 
Bill Posters # Distributors е 3 3 3 
gine mes! $$$$ 
es H4 
Littlefield Co. Adams, Kew York. | $ $ 3 3 
r— P ӨӨӨ 
Cheboygan, Mich., Pop. 8,000. 454544 
А. J. FINN, eege 
City Bill Poster & Distributor „9% 
Sole Centre} of all Bin Boards. Telegraph, b db ФФ 
ALL WORE GUARANTEED. $ > e$ 
Wasa yen write, mention Eibeard Advertsing. 3333 
SAY! $ 33 | 
A A A siege à 
ewm e mon) $222 Subscribe Pow 
JOHN A. LAKIN, e $ $ $ 
CITY BILL POSTER Dabs ab ` 
1886. COOPERSTOWN, N. Y. 1895. 44464 
‘When gon write, mention JKüboard Adverustas eee; 


BILLBOARD ADVERTISING Bulleves is the Eficucv of KÜRAL SIGNS AND PAINTED BULLETINS. _ 15 


One Dollar 
Sent to ww 5. 
SENS 
Billboard Advertising 
Cineluuati, + 
= making from - 16 $40.00 per week jn Dnring November í 
commissions by selling शा Commercial Posters. Will Secure 5 


You Zan, too. 


— 


To the Sender ~ - 

| A Subseription to 

| Billboard Advertising 
Beginning with 
December, 1895, and 


+ Write to us and we will send you n sei of Samples 
LI and tell you bow te do it. 


For Ascensions 


Of Aey Deecriptioe, Extending to 
Address, 
The Donaldson Litho. £o. The Greut Hueser Ballooe Co. January, 1897, 
= Cincinnati, 0. n o — — > Wwelnding 
Tune gong Ae Two Christmas Numbers 

Which alone 

N m . Are worth 

Have vou sees the New Model No. 2 L——— A, 
MONTANA E The Dollar. - 


Bill Posters’ Assoclation, 


Improved American Typewriter ? $8 


Helena, Butte, Great Falls, Missoula, 
Anaconda, 


с. A. HARNOIS, Helena, | Bill Posters! 
STATE ere ACTON FoR. Best Paste Brush Kendle on Earth, ° 
аав, and |; HAVE THEN, YOU NEED THEM. 


MACK W. PEACHEE, 


"fittings; Deer Lodge,” іе Water Street, 16 Water Street, INDIANAPOLIS, IND. 
reed We Dolt All sz 
a" =): | DESIGN, PRINT ayo POST. 5 


Comtat засав aud e; 
ndr of the Not, Misa marve? 


In dealing with us, you avoid ЕЙ the worries thet 
are incidental to bill’ board adverhsing. One contract 


covera everything. Give us your ides, IT к ular 


кеа Srey madine DE О in GM PUES Saray hne you wish to advertise, and we writ, the 
г ear end Ne Competitor, r catalogar т writteo 
| DESIGN z : y 


AMERICAN TYPEWRITER COMPANY 


CITY HALL SQUARE, NEW YORK. 


JOHN CHAPMAN C0. 


UCENSED CITY AND SUBURBAN 


: BILL Posters, 
DISTRIBUTERS, 


ART BULLETIN ADVERTISERS, 
PASTE MANUFACTURERS. 


19 Longworth St, Telephone 2314. 


GINCINNATI, O. 


Original and appropriate. We bave’ & large`stock of 
Posters, from the single eh to the twenty-sheet stand, 
which we can furnish on one day'a в, and 


PRINT ep ams = 


Your advertisement to suit. Опт facthtios are such that '. 
we can guarantee prompt and satisfactory work et 
prices that defy competition. We also coutract tc 


POST 


Your bills in any 
or towns, for L 

everything. Again 3 
WE'D 97 ALL— "s 
DESIGN, PRINT ano ROST. 


Tic Whelan Poster Rovertising 5... 


No. 141 East Fourth St., CINCINNATI, О. ery 


The Old Rolinblo. 


desired territory, ог uumber of cines + 
or short time, One contract covers~ +} 
We аву, as 


эе att eges 
he poster etes. 


JONN CHAPMAN. 


id 
ON YOUR 
LIST. 


"© LEXINGTON =, 


BILL POSTING, 

DISTRIBUTING, 

SIGN ADVERTISING, 
Lexington is the hub of the Famous Blue Grass Region 


THERE IS ONE WAY, AND 
ONLY ONE, TO REACH ALL OF 
THESE PEOPLE, AND THAT IS 


BILL BOARDS AND BULLETINS 
. IN AND AROUND LEXINGTON. 


TO BILL IF RIGHT SEND 
600 sheets paper ff it's Stands, we can only use 18 
GSP 40 2x4, ог 30 24б. Canibus 
use 100 three-sheets, 300 to 500 one-sheets, although 500 is 
foo many, unless you haven't any other paper. 


DISTRIBUTING. 
6500 Circulars ог Books will cover the town thoroughly, 
‘one in every house, one to every person n stores, offices, ete. 
THE PRICE. 


Posting. 7 cents per sheet, 30 days. Showing, 3 cents first 
Weck a cents next and cent each for next two weel 

butne. $1 50 for Circulars , $2.00 to $2.30 for books; 
Samples $1.50 to $3.00. 


^ RAMSEY & CO. 


LEXINGTON. 
WE WANT 
ЕА Of waiting ia window CAO, pearde Gad 


WE PAY 


For these addresses in Cash, or eubecriptions, or advertising 
BILLBOARD ADVERTISING CO., Cincinnati. 


THE DONALDSON 
BILL POSTERS? 


PASTE BRUSH 
COPPER BOUND & STEEL RIVETED 
THE BEST AND MOST DUR- 
ABLE OF THEM ALL. 

ICES: 


4019, each, $3.75 оь doz, $4000 


2 3600 
Же; “~ 235 85 = 3200 
SEND YOUR ORDER TO 


The Oonaldson Litho. Co. 
CINCINNATI, OHIO. 


ийчу ng House, limited 
| Posters wox 


© THE FINEST" 


Prices 
THE. LOWEST 


Mauberretss 


all sizes: 
all styles. 


526 to 532 Poydras Street, 
EW ORLEANS, 


‘Whoo you write, mention Puaoard Adversieiog: 


BILLBOARD ADVERTISING HAS THF t BRCEGT © 


ULATION AMONG THE MANUFACTURERS. 


HIGH-CLASS Half-Tons ENGRAVING. 


213, 
24834. . 
205%, + 


$2.50 
255 
235 


The Helleberg Photo-Graving Co. Cincinnati 


DISSOLVED 


THE FIRM OF 


BENNETT & MURRAY, 


Of PORT HURON, MICH, 
Brea PIETER EET 
THE BENNETT BILL POSTING CO. 
City Bill Posters and Distributors. 


Address all communications to LEWIS G. BENNETT, Manager, 
Reference: Any bank or responsible business house छः 
bers Michigan State Bill Posters’ Asromation. 


Ts Chis Bonest? 


As near ae possible, i (пеїгисі my men lo hend oul in per. 
son, or piece under the door, eli metter enlrusted lo me 
Washington has 20,000 Government Clerks coming from 
evary stata in the Union The population changa gredu- 
ally every four years—there is no stereotyped crowd to 
deal with Write to 

JAMES R LONG, 


Managar Business Advertiser Co, 


Scale af Prices Adopted 
for Listed, Protected 
eed Reocwed, 

30 DAYS' DISPLAY. 

"d 


Р F SCHAEFER, President, 


zat Inter-State 

St. Lewis, Ma, B Il P t 
vii sr Bill Posters 
CHAS.C. MAXWELL, Tress 

Liocom fi 
PG STOUT D SPENCHO, A H CARNEGIE, F P MEYERS, L 8 TIRMANN С 
о. пеђквт, CE PERRY A.D GOODMANN A J TURNOK, C.H GRIRROL, L ROLKY, 

Address ell Correspondeoce to the Secretary. 
GEO. M. LEONARD, 


т. в. HARER. ond Vice Prest, Proteetive 
CLARENCE Б, RUNEY, Ree. 
TARRANT & KRONSHAGE, Milwaukee —Attoratys—MAXWALL ЖШ MAXWELL, Lincoln, 
YEARS É F POSTING, 
DISTRIBUTING, 
PASTE. e 


418 5th Street, Washington, p.c. 
EC 
mani за 
; 
чо Association 
CHAS П, KITTREDGE, Wankegon—Traveting inapecters—C X. RUNEY, Wuukegon 
ADVERTISING SIGNS 
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GRAND RAPIDS, MICH. 
тга. 


‘When you waite, m. 


